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Ar THE HEIGHT of war production, blueprints of 
peacetime industry are on the drafting boards. Products are 


being planned, sales campaigns outlined. Even before production — 
and long before sales — fast and efficient training will be essential 
for plant, service and sales personnel. For these purposes there 
is no tool more helpful, no method more rapid and thorough, than 
the training and teaching available with Victor 16mm Sound Motion 
Picture Equipment. 


Clearest in reproduction of sound and pictures, most simple in operation, 
precision built for trouble-free performance, Victor 16mm Sound 
Motion Picture Equipment is ideal for any industrial and 
commercial training and sales program. 


Victor — first yesterday, foremost today, the leader tomorrow. 


VICTOR ANIMATOGRAPH CORPORATION 


Home Office and Factory: Davenport, lowa 
New York (18), McGraw Hill Bidg., 330 W. 42nd St. 
Chicago (1), 188 W. Randolph 
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Industrial Relations 


An Ever-Broadening Field in which Training Films 


Can Perform a Valiant Service 


Better SUPERVISION ... Increased PRODUCTION 

















ON THE FIGHTING FRONT 
OF EDUCATION 


IN ADDITION to the many training 
films Caravel is now producing 
for use by the Navy, we call par- 
ticular attention to the following, 
produced under the direction of 
the U.S. Office of Education: 


Eight Films on “Supervision” 


A new Supervisor Takes a Look at 
His Job... Introducing The New 
Worker to His Job... Instructing 
The New Worker... Placing the 
Right Man on the Job...Supervis- 
ing Workers on the Job... Main- 
taining Workers’ Interest... The 
Supervisor as a Leader, Part 1... 
The Supervisor as a Leader, Part II. 


Two Films on “Rehabilitation” 


Employing Blind Workers in In- 
dustry ... Instructing the Blind 
Worker on the Job. 























WwW™ ATTENTION STILL CENTERED on all-out production, the 
problem of training workers on the job, maintaining work- 
ers’ interest, lifting “supervision” to a higher level, has become 
acute. 


To those who are seeking new and effective ways to meet this 
problem, we commend a series of ten training films we have 
recently made for the U.S. Office of Education. 


Today America has full employment. War has created this con- 
dition; and the full power of the U.S. Government will support it 
till the Day of Victory. 


But what then? What of the need for adjusting the men of our 
fighting forces to new peace-time jobs? What of the need for 
evaluating jobs in the light of changed conditions? What of that 
vitally essential spirit of cooperation between Management and 
Labor? 


Already training films—and particularly those to which we have 
just referred—are pointing the way to a great new service in the 
ever-broadening field of INDUSTRIAL RELATIONS. 


Moreover, the plans you develop NOW can immediately be put 
to work toward a Quicker Victory. 


This time why not be READY when the signal flashes? Write us 
today for suggestions as to a sound and practical procedure. 


CARAVEL FILMS 


INCORPORATED 


New York ¢ 730 Fifth Avenue ¢ Tel. Circle 7-6112 


























o single type of mind is capable of being equally 


responsive to all the varied demands of creating 


haga 


. . | . . . 
sound motion pictures for ‘commercial application. 
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Therefore, the permanent staff of Wilding writers 
includes many specialists, those experienced in 


industrial relations, in job training, in manufacture, 





product performance and marketing. “Y This part of 
our organization brings to your use of the medium all 
of this specialized experience plus a rich background 
of letters, stage and radio, capable of making your 
screen story eloquent, persuasive and interestingly 


informative. 


Creators and Producers 
of Sound Motion Pictures 


for Commercial, Educational 





and Television A pplication. 


l@ 


Wilding Picture Productions, Ine. 
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The scene above illustrates 
three of the many ways in which 
motion pictures help train salesmen 
... by bringing far-distant product 
applications to trainees, by showing 
seasonal product uses at any season, 
and by explaining manufacture from 
raw material to finished product. 


Many sales trainees are coming 
from our Armed Forces. Accustomed 
to being taught with movies, these 
men will expect employers to use 
movies for quick, effective, thorough 


sales training. 


Sales training films can reveal fea- 
tures which are hidden in the product 
itself. They can tell their stories to 
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audiences of any size, logically and 
dramatically, so that a// can see and 
hear. They focus attention where the 
instructor wants attention. They can 
bring to sales training such aids to 
understanding as animation and 


slow motion. 


To get the full story of how motion 
pictures can aid in training salesmen, 
or in selling your product, training 
workers, or improving employee re- 
lations, send for the helpful new 
booklet, Movies Go to Work. Simply 


pin the coupon to your letterhead. 


Bell & Howell Company, Chicago; 
New York; Hollywood; Washing- 
ton, D.C.; London. Established 1907. 


Products combining the sciences of OPTics * electrONics * mechanlCS 
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gw to Get the River 
tothe Salesmen = 


TOMORROW'S FILMOSOUND 


The B&H Filmosound 16mm. sound-on- 
film projector of tomorrow will set new 
high standards in industrial film pro- 
jection. For it will em- 
body new features re- 
sulting from the B&H 
engineered, combat- 
tested principles of 
OPTI-ONICS. 







Buy ... and HOLD War Bonds 
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BELL & HOWELL COMPANY 
7108 McCormick Road, Chicago 45 


Please send, without charge or obligation, a copy 


of the new industrial film booklet “Movies Go to 


Work.” 
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FROM 


THE 


U. S. OFFICE OF EDUCATION... 
Motion Pictures to Help You Meet 





PROBLEMS o SUPERVISION 


No, 150 
A NEW 
SUPERVISOR 
TAKES A LOOK 
AT HIS JOB 
Price $19.21 





No. 151 


PLANNING AND 
LAYING OUT 
WORK 


Price $16.73 





No. 152 


MAINTAINING 
GOOD WORKING 
CONDITIONS 


Price $15.48 





No. 153 


WORKING 
WITH OTHER 
SUPERVISORS 


Price $14.24 





No. 154 


INTRODUCING THE 
NEW WORKER 
TO HIS JOB 


Price $23.35 





No. 155 


INSTRUCTING THE 
WORKER 
ON THE JOB 


Price $21.49 





No. 156 


PLACING THE 
RIGHT MAN 
ON THE JOB 


Price $19.21 





No. 157 


SUPERVISING 
WORKERS 
ON THE JOB 


Price $16.73 


OWN THIS COMPLETE SET OF 


16 MM. 
SOUND MOTION PICTURES 


WITH INSTRUCTOR’S MANUALS 


‘2947 


ALSO SOLD INDIVIDUALLY 


PRODUCED BY 
FEDERAL SECURITY AGENCY 


U. S. OFFICE OF EDUCATION 


DIVISION OF VISUAL AIDS 


DISTRIBUTED BY 


CASTL 


Field Bidg. 
Chicago 3, Ill. 


30 Rockefeller Plaza 
New York 20, N. Y. 


Russ Bidg. 
San Francisco 4, Calif. 
250 


VISUAL EDUCATION 


No. 158 


SUPERVISING 
WOMEN 
WORKERS 


Price $17.35 





No. 159 


MAINTAINING 
WORKERS’ 
INTEREST 


Price $19.21 





No. 161 


EVERY MINUTE 
COUNTS 


Price $16.73 





No. 163 


IMPROVING 
THE JOB 


Price $16.11 





No. 164 


MAINTAINING 
QUALITY 
STANDARDS 


Price $16.73 








No. 167 


USING 
VISUAL AIDS 
IN TRAINING 


Price $21.49 





No. 168 


THE SUPERVISOR 
AS A LEADER 
PART | 


Price $21.49 





DEALERS 


No. 169 


THE SUPERVISOR 
AS A LEADER 
PART Il 


Price $19.21 
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The precision-engineered amplifier assures accurate reproduction through 
the application of Inverse Feedback—a special electrical circuit built into 
this powerful amplifier to bring you voice, music and sound as originally 
recorded. The amplifier design also includes automatic photo-cell voltage 
regulation, extra-voltage amplification, wide-range tone-control and push- 


pull output. 

















ther Features: The new RCA 16mm projector will include other 
important advances in projector design, such as even-tension take-up; 
coated lenses; simplified film path for easy threading; rewind without 
changing reels; standard tubes and lamps; sound stabilizer to keep sound 
on pitch; aerodynamic cooling to prevent hot spots; lower film-loop, 
adjustable while in operation; theatrical framing. 


Availability : Because of military demands, these new RCA projec- 
tors are not available now for civilian use. But plan to see the new RCA 
projector before you purchase postwar equipment. Rapio CorPoORATION 
or America, Sound Equipment Section, Camden, New Jersey. 


RCA 16mm PROJECTORS 
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DO YOU NEED 
Assemblers? 








Eager and willing fighters are anx- 
ious to start NOW on work they 
can do pending the day when 
they'll be up and around again. 


Do you have a small subassembly 
job they can do at a table or on a 
bed tray? If so, you can obtain 
much needed man power, increase 
your production and at the same 
time help rehabilitate our return- 
ing wounded. 


A short sound motion picture or 
slidefilm will train these men fast 
and efficiently to do light assembly 
work, repair, etc. 


Our experience in producing com- 
bat training films is your assurance 
of the best and most economical 
methods of speeding such a pro- 
gram. 





Your inquiry now will bring 
full information on how 
YOU can use films in your 
future. 





BURTON HOLMES FILMS, INC. 


SINCE 1893.—THE OLDEST NAME IN MOTION PICTURES 


7510 N. Ashland Ave. ROGers Park 5056 Chicago 26, Ill 






HEADLINES of the Month 


N THIS FOURTH MONTH of 1945, the war 


in Europe was being brought to a decisive 





finish. Ending this way, in utter chaos and the 
annihilation of the forces of Nazism, there 
would be no easy peace and nothing but the 
slowest reconstruction of these shattered cities 
and industries in the years after V-E Day. 
The hope there is lies in the re-education of 
Europe's peoples in the next decade. But not in 
their education in the American way or the 
sritish way or the Russian way. If that were the 
mission of films in the postwar reconstruction 
of Europe it would be short-sighted and sense- 
less. The hope of future peace lay not so much 
in the impossible task of transplanting national- 
isms but in the brighter hope of a rebirth of 
the little man’s individual liberties, the encour- 
agement of his common sense and suppressed 
religious faith and the three square meals a day 
and good shelter, honestly earned, without which 
he would soon become a willing tool for to- 


morrow’s isms and their opportunistic Fuehrer. 


State Department Film Activities 


* Whatever they might offer tomorrow, the film 
activities of the State Department had made a 
fair beginning as of April, 1945. Early this 
year, the total number of persons seeing U. S. 
films through our Foreign Service establish- 
ments had reached 5,000,000 persons a month. 
Exhibitions had been arranged by American ofh- 
cials in forty-two countries. These figures apply 
only to non-theatrical showings and do not in- 
clude information films distributed through 
theatrical showings abroad. 

Production of films by the State Department 
was virtually non-existent. 16mm prints have 
thus far been produced by other Government 


agencies. 


California’s New Visual Program 


* Among the first of these United States to offi- 
cially recognize the importance of visual aids in 
education is the State Department of Education 
in California. Under State Superintendent Wal- 
ter Dexter there has been proposed a new Di- 
vision of Visual Aids and at press time a budget 
for this Division lay before the state legislature. 
Named to head the Division was Francis Noel. 
formerly a Lieutenant Commander in charge of 
the visual aids program of the Navy's Bureau 
of Naval Personnel, lately a special representa- 
tive of the State Department to the Inter-Allied 
Education Commission in England. 

The eyes of the entire country are on Cali- 
fornia. The example was in the making for every 
other state in the nation lacking such essential 
facilities. Illinois is on the brink of decision. 
And the good wishes and Godspeed of his many 
colleagues and friends in the visual industry, 
Government and the Armed Forces go with 


Francis Noel as he return to his native state to 
this position of responsibility, opportunity and 
singular honor. 


Another ““E” Star to Jam Handy 


* A fourth renewal, making four stars in the 
Army-Navy “E” Flag awarded the Jam Handy 
Organization for its contribution to the war ef- 
fort, has been announced this month. And in 
the same month comes news that X Marks the 
Spot, a Jam Handy produced safety subject, has 
won a National Safety Council award. 


Pictorial Films Joins Pathe Industries 


* Now fully consumated is the merger of Pic- 
torial Films, Inc., interests with Pathe Indus- 
tries, Inc., in New York City. Milton Salzburg 
and Harold Baunstone, President and Vice-Pres- 
ident of Pictorial, are its present officers. Ac- 
cording to J. Stinson Young, Chairman of the 
Board of Directors of Pathe, “the affiliation will 
benefit both types of film-making with no in- 
fringement upon either’s rights. Pictorial, as our 
subsidiary, will be able to present to the public 
all our 35mm productions in l6mm form. Our 
combined efforts likewise will supply the 
l6mm market with quality material in sufficient 
quantity.” 


Standard Motion Picture Nomenclature 


* “Dailies,” “dupes” and other seemingly eso- 
teric terms used in the everyday vocabulary of 
motion picture film production in studios and 
laboratories are now formally defined for the 
first time in the new American War Standard 
Vomenclature for Motion Picture Film Used in 
Studios and Processing Laboratories, No. Z52. 
14-1944. 

This standard is the twenty-ninth to be de- 
veloped since last April by the ASA War Com- 
mittee on Photography and Cinemaphotography, 
Z52, in cooperation with Armed Forces, the War 
Production Board, and the motion picture and 
photographic industries. 


Washington’s Visual War Workers 


*% Announcement that Lt. Commander Orville 
Goldner has replaced the veteran C. R. Reagan 
as Chairman of the now far-famed weekly 
luncheon meetings of Washington’s Visual War 
Workers was made this month. “C. R..” who 
pioneered this session and whose unselfish ef- 
fort has helped to build its quality of attend- 
ance as well as of programs is once again thor- 
oughly engrossed in the immense task of pro- 
duction organization and distribution planning 
for the Treasury and the 7th War Loan. 
Appearing on a recent program was Dr. V. C. 
Arnspiger, head of educational film production 
activities for Encyclopaedia Britannica Films. 
The general subject of his informal talk was 
“Films and Democracy.” His message was 


(CONTINUED ON PAGE TWELVE: COLUMN FOL R) 
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Issue Four, Volume Six of Business Sereen, the National Magazine of Visual Aids to Industry and Education. Issued by Busi- 


ress Sereen Magazines, Inc., 157 East Erie Street, Chicago 


11, Illinois on April 5, 1945. O. H. Coelln, Jr., Editor; E. T. 
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Reprint permission granted on special request. Trademark Reg. U. S. Patent Office. 
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and of cotton... 


THAT’S WHERE THE STORY 
OF DU PONT FILM BEGINS 





Dipping for “dope” is the second step. Pictured here is the floor 
above one of the great stainless steel tanks in which cellulose esters 
and solvents are thoroughly mixed. At regular intervals, test sam- 
ples of each batch of “dope” are obtained by dipping into the 
cavernous mouths of the mixers. Du Pont chemists and physicists 
put these samples through a series of exacting tests. Specifications 
are rigid and are vigilantly checked. 


* * * 


> In later installments cf this story, we plan to tell you more about 
the interesting process that makes Du Pont film a superior product. 

Du Pont Motion Picture Film is used by the country’s leading 
cinematographers. They approve its characteristics: fine grain .. . 
ability to retain the latent image . . . wide exposure latitude . . . color 
balance and dependable uniformity of speed and contrast. There are 
types suitable for every purpose. - 

E. I. du Pont de Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. 


In New York: Empire State Bldg. + In Hollywood: Smith & Aller, Ltd. 
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Cotton from ’way down south is one of the basic raw materials 
from which Du Pont makes the crystal-clear base used for its 
motion picture film. 

Through the magic of chemistry, cotton linters—the short fibres 
of cotton—are converted into esters of cellulose, a flaky, snow-like 
material. In huge stainless steel tanks these flakes are mixed with 
solvents under carefully controlled conditions to form a clear, 
viscous syrup known as “‘dope.”’ 





Where the “dope” gets squeezed .. . third step in the story. 
Tested “‘dope”’ is pumped from batteries of mixers to filter presses 
such as this. Under tremendous pressure, the “‘dope”’ is ‘“‘squeezed’”’ 
through layers of specially treated filter paper and felt. It’s a 
double cleansing that completely removes any trace of foreign 
matter. Blending follows, and after a second filtering the ‘‘dope’”’ is 
ready for “‘casting”’ into film base. 








DU PONT 
MOTION PICTURE FILM 


QU PONY 


REG. U. 5s. Pat. OFF 


BETTER THINGS FOR BETTER LIVING 


..- THROUGH CHEMISTRY 


Buy War Bonds regularly . . . help support our fighting forces! 

















WITH 


SLIDEFILMS 


AND 











IN TRAINING IN SELLING IN PUBLIC RELATIONS 


slidefilms permit prolonged study convenient slidefilms assure force- slidefilms highlight major points 
of important details and speed up ful presentation of your sales mes- for lectures and make lasting im- 
learning. sage in proper sequence. pressions. 


SOCIETY FOR VISUAL EDUCATION, INC. 
100 East Ohio Street, Chicago 11, Tlinois 


Please send your free booklet 4-B and other data on the use of slidefilms in 
C) training, [) selling and () public relations. 


Learn how your company can” use | 
slidefilms now and in the competitive | NAME 
postwar period ahead. Write for book- ADDRESS 
let 4-B and other data. CITY 
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Remember These kacts 


._..When You Consider Your Post-War 
Projector for 16 mm. Silent Film 


After the war 


and commercial concerns for many specialized uses such as time and motion studies, 


for sales presentations and other visual projects which do not require sound. 


In selecting your post-war 16 mm. silent projectors, you 
should bear these important facts in mind: 


Prior to the war, Ampro 16 mm. projectors were recog- 
nized as approved equipment in thousands of school 
systems, universities and government agencies all over 
the world. They offered new standards of dependability, 
brilliance of illumination and ease of operation plus — 
portability . . 


. simplified easy threading .. . triple claw 


movement that protects film ... automatic safety shutter 
. . still picture button . . . fast and direct threading 


rewind .. . centralized controls . stand- 


.. pilot light... 


ard lamps obtainable everywhere ... framer . . . central- 


ized lubrication . . . and many other features. 

The important features that have made Ampro silent 
and sound projectors so popular with industry, schools 
and home users have also been recognized by all branch- 
es of the U. 


tically 100% of Ampro output goes to our armed forces. 


S. Army and Navy. As a result, now prac- 
Therefore, Ampro’s 16 mm. silent projectors will not 
be available until after the war. 

An unusually interesting and informative story entitled “What Will Happen 


in the Movies the Day War is Over...” is being distributed in attractive 
booklet form by the Ampro Corporation. Write today for your FREE copy. 


Buy War Bonds 


AMPRO CORPORATION, Chicago 18, Ill. 


Precision Ciné Equipment 


16 mm. silent projectors will still be widely used by industrial 
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Ampro 
16 mm. 
Silent 

Projector 

















































The Editor of ’ Business Ferveen tnetle you lo read 


A REPORT ON THE TRAINING FILM 
PROGRAM OF THE UNITED STATES NAVY 


TO BE PRESENTED AS ISSUE FIVE « 1945 * OF THIS MAGAZINE 





Including these significant articles; THE WORK OF THE TRAINING 
FILM AND MOTION PICTURE BRANCH * CHECK WITH CATALOGING ° 
COLOR IN TRAINING FILMS * EDUCATIONAL RESEARCH FOR TRAINING 
FILM PRODUCTION * ABOUT SLIDEFILMS * SLIDEFILM PHOTOGRAPHY = 
VISUAL AIDS FOR AIR TRAINING * TRAINING FILMS IN A TRAINING PROGRAM 
* DISTRIBUTION'S DOUBLE DUTY * PROCEDURES FOR NAVY TRAINING FILM 
PRODUCTION * THE TRAINING FILM FORMULA ¢ TRAINING FILM PRODUC- 
TION AT THE U. S. NAVAL PHOTOGRAPHIC SCIENCE LABORATORY + A 
CHECK LIST FOR TRAINING FILM IMPROVEMENT * AND MANY OTHER ARTI- 


CLES « PICTORIAL FEATURES AND FULL COLOR PAGES 





Beginning the first of a great series of authoritative reports on these vital 
areas of wartime contribution to the advancement of audio and visual 


education. Additional copies of this issue sold on advance orders only. 


(Below) Navy airmen gather below deck to see a film showing inside one of the new carriers operating in the Pacific waters. 
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(CONTINUED FROM PAGE EIGHT) 
heard by Washington visual war 
workers at the regular weekly ses- 
sions attended by these active work- 
ers in the field of films at the na- 
tion’s capitol. Here are Dr. Arnspi- 
ger’s salient points of discussion: 


Films and Democracy 
* A Pygmy youth can participate 
on fairly even terms in his com- 
munity because of its relative sim- 
plicity. Not so with our youth of 
today living in a_ technological 
society, only a few hours from any 
city on earth and only a few feet 
away from death-dealing disease. 
The education of our youth entering 
into this new world involves com- 
plexities that bewilder and confuse 
those who prepare the curriculum 
of the modern schools. So much 
must be taught—so many new inter- 
relationships must be probed—so 
many skills, manual, intellectual 
and social, must be developed. 

For the first time in the history 
of the world, however, education 
does have available for its use a 
medium of communication in the 
form of the film which makes it 
possible to carry on large-scale in- 
struction which can do for the citi- 
zen of the nation, the super-region, 
and the world what the members 
of the self-sufficient neighborhood 
could do for themselves in an 
earlier day. 

Our youth of the future must be 
given a sound background of scien- 
tific instruction in order to parti- 
cipate in this modern world—a 
world in which every new discovery 
or scientific invention may mean a 
re-assessment of the value of the 
natural resources of any region. 

We must expand our historical 
perspective. We must avoid making 
the same mistakes year after year 
as those committed by those who 
have gone before us. 

A Better Understanding of De- 
mocracy. This understanding of de- 
mocracy depends upon clear-cut 
definitions which are usable in our 
thinking about the achievement of 
democratic goals. This is a highly 
important aspect in our education 
of citizens in a free society. 

Whether we suceed in the realistic 
presentation of truth in all these 
areas depends largely upon two 
things. 

1. The intelligent and creative 
adaptation of the film medium to 
the problems of instruction. The 
film must not attempt to do the 
work which can be done with our 
more traditional teaching tools. It 
must make a unique contribution. 

2. Teachers must learn to use the 
film properly—must come to see its 
place in the structure of education. 
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Let DEVRY Help You 


Get Wider Distribution 
For Your Company's Films 














You know that the only way to get the most out of your com- 


pany’s institutional and training film investment is to get them 


shown before the largest number of interested audiences pos- 


sible. DeVRY Films & Laboratories is in a position to help you. 


Schools, Colleges, Universities — Church, Civic, Agricultural 


and other influential organization groups turn regularly to 


DeVRY for Educational and Entertainment films — and for 


advice and counsel on programming for a wide variety of oc- 


casions and events. Business and Industrial films are accorded 


an enthusiastic welcome on many of these programs. 


Your films are 
handled by DeVRY 
Films & Labora- 
tories in line with 
an individually 
worked out plan— 
a plan that assures 
you maximum 
showings. You get 
free listings of your 
films in DeVRY’s 
Catalog —of which 
more than 15,000 
arte distributed 
FREE every year. 

For their maximum 
protection and 


preservation all prints are treated 
with DeVRY “SAFE-KOTE” film 
processing preparation. Films are 
kept clean—in A-1 condition. 
You receive audience reports for 








DeVRY DISTRIBUTES 
FILMS FOR THESE 


International Harvester 
Company 
Allis-Chalmers 
South Bend Lathe Works 
Standard Oil Company of 
Indiana 
New York Central Railroad 
National Plumbers Association 
Poultry and Egg National 
Board 
National Trucking Association 
National Bakers Association 
Firestone Tire and Rubber Co. 
Johnson & Johnson (First Aid) 
Sperry Gyroscope 
National School Service 
Institute 
Consolidated Aircraft 
Sporting Arms & Ammunition 
Manufacturers Institute 








each film showing 
— permitting you 
to keep a compre- 
hensive record for 
your files and for 
top executive refer- 
ence. 

If your company 
has motion picture 
film—sound or 
silent—let DeVRY 
catalog, distribute 
and service it. Com- 
plete details free 
and without obli- 
gation upon receipt 
of material from 


you describing film, or films, you 
desire exploited. Address DeVRY 
Films & Laboratories, Dept. 
BSB4, 1111 Armitage Avenue, 
Chicago 14, Illinois. 
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Buy 
FOR 32 YEARS AN OUTSTANDING 


YOUR BEST BUY..A DEVRY 


DeVRY Model 16-1966 3-Purpose Projector for sound or 
silent films; for true-to-life color, without extra equipment. 
Amplifier and speaker housed in beauti- 


ful, separate matched carrying case, are Pa 
* 


equipped with jacks for microphone or {| y) 








turntable hookup — provide indoor or S 
outdoor public - 

address facili- 
ties. 


MODEL 
16-1966 
DeVRY 


DeVRY Triple Purpose Slide Film Pro- 
jectors are designed for (1) 2 x 2” 
paper and glass slides: (2) for single- 
frame slidefilms; (3) for double- 
frame slidefilm projection. They are 
equipped with motor driven, forced- 
air cooling for maximum projection 
of slides. 





DeVRY Stereopticon has heat- 
absorption filter for slide 
protection; precision optical 
system to assure perfect clar- 
ity of image. Lamp capacity 
up to 1000 watts. Shows 
standard 314 x 4” slides. 





DeVRY Motion Picture Screens are sized 
from 30” x 40” to 20’ x 20’—glass-beaded 
rortable; also ceiling, wall, wall and ceil- 
ing models. Square models are converti- 
ble instantly for two rectangular sizes. 





For that wide variety of equipment you may need for your 
postwar projected training, sales and institutional projects 
rely on DeVRY for the finest. 























War Bonds! 





NAME 





IN THE 


DeVRY CORPORATION, III! Armitage Avenue, Dept. BS-B4 
Chicago 14, Illinois 


Gentlemen: We are interested in the DeVRY Service and the Projected 


Training Aids checked below: 
C) DeVRY Film Distribution Service 
|] DeVRY Motion Picture Projectors [] lémm. [] 35mm. 
[] DeVRY Triple-Purpose Slidefilm Projectors. 


|] DeVRY Motion Picture Screens. [] DeVRY Film Catalog. 
Business 
Address 
City State 


C] Check here if now using Projected Training Aids. 


| 
| 
| 
l 
| 
| 
| Name Title 
| 
| 
l 
| 
| 


(j Check here if you desire a list of Industrial Motion Picture Producers. 
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Be prepared for your post-war audio-visual needs and advise 








us the number of Sono-Vision projectors that you will require 








after VE Day . . . Write for a Sono-Vision descriptive folder. 












Your effective use of motion picture sound 
films for sales and service training —em- 
ployee reconversion education — advertis- 
ing of product and brand at “Point of Sale” 
exhibition of documentary and employee 
relations films ...can all be efficiently 
applied by the Sono-Vision without the 
need of darkening rooms. 

The combination of rear-projection within 
a specially designed portable cabinet, plus 
a special lens and screen, makes this type 
of desired exhibition possible. 

The Sono-Vision is a self-contained unit 
mounted on free-rolling rubber casters. It 
includes all operating parts— projector 
and amplifier, speaker, screen, reels and 
controls — thus eliminating time-wasting, 


pre-exhibition installation tasks. 


MILLS INDUSTRIES: INCORPORATED 


Commercial Sales Projector Division * Department 305 + 4100 Fullerton Avenue - Chicago 39, Illinois 


Business Screen Magazine 
































HOW TO REDUCE IT! 


“Youre in the PEOPLE Business — 
the Business of Handling People” 





One of our clients, a large organization employing thousands of 
| people, recognized this problem and did something about it. 
The use of proven techniques in practical psychology has been 


applied in a comprehensive supervisory training program that has 





. achieved remarkable success. 





Increased production, better employee-management relations, and 
better placement of people were the significant results of this tested 
and proven training program in which this series of sound slide- 


films was the key factor. 


A Showing of this Sound Slidefilm 





Series to Members of Your Executive 
Staff May Be Arranged at Your 


Invitation. 





— “You're in the PEOPLE 


= business—Are you capa- 9 lia Studios 
é ble of meeting these 
D problems?” 


, 





CHICAGO FILM LABORATORY, ING, 












MOTION PICTURES SLIDE FILMS 


STUDIO AND GENERAL OFFICE—18 W. WALTON PLACE, CH:CAGO, ILLINOIS 
TELEPHONE WHITEHALL 6971 


re @eSeeseeeseseeeeneeeeseeeeaeseaeaeest 


E FILMS 






RESEARCH 
PRODUCTION 
INSPECTION 
SALES 
DISTRIBUTION 


INSTALLATION 


Weseuvseseeseeeeeeeeaesees. 


OPERATION 


ADJUSTMENT 


MAINTENANCE 


REPAIR 


SOUND MASTERS, 


i 


ee) 





reece Ceesceeceegceeeesee eset 


HANDLE TOUGH 
ASSIGNMENTS 


PERPLEXING PROBLEMS in teaching and selling are part of 
the day's work for slide films. Expert planning and production 
by men who know how make the slide film an invaluable 


aid in presenting difficult subject matter clearly and convincingly. 


SIMPLICITY AND ECONOMY are outstanding features. Slide 
films, sound or silent, are projected with uncomplicated, inex- 
pensive equipment. They use very little film — an important 
consideration in view of present shortages. They can be shown 
anywhere .... by anyone. Production costs are appreciably 


less than those of other selling and teaching media. 


COLOR at mederate cost is an important advantage of slide 
films. Extensive experience has prepared Sound Masters to make 
the most effective use of color in presenting your story at its best. 


WE SHALL BE GLAD to discuss slide films with you. Our 
experienced staff is ready to work with you in planning 
the job, writing the script and producing the finished film. 


Tie 


46th STREET &* NEW YORK 
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and every projector and the widespread showing of our 


“The Seventh War Loan drive has been set for May 14th to 
June 30th. . . . Because of the large bond quota the use of 
l6mm films will be intensified beyond that of the Sixth War 
Loan. Again I repeat, the successful mobilization of each 





behalf.” 












films will be possible only because of your efforts in our 


Tep R. GAMBLE, National Director, 
War Finance Division, Treasury Department 








Mobilize All Facilities of Visual Industry 


for Seventh War Loan Film Program 


OUR BILLION DOLLARS in “E” 

Bonds is the goal of all Amer- 
icans in the Seventh War Loan 
Drive—May 4th to June 30th! 
Thirty million attendance at 16mm 
film showings of the official War 
Loan Films listed on this page is 
the goal of the united visual indus- 
try now mobilized for this great 
effort. 

At regional meetings of 16mm 
State Chairmen and key distribu- 
tors throughout the United States. 
these goals and the means of achiev- 
ing them were the key points of dis- 
cussion. Chairmen in eighteen east- 
ern states met in New York City on 
April 11-12; eighteen midwestern 
states were represented at another 
regional conference in Chicago on 
April 13 and 14 and the final ses- 
sion in this series was to take place 
in Portland, Oregon, April 16-17. 


CompLetTe New Fitm PrRoGRAM 


The 16mm sound motion picture 
program for the Seventh War Loan 
Drive has been greatly expanded. 
In addition to six short subjects 
especially produced for these 16mm 
showings by the Navy Department, 
Coast Guard, War Department and 
Army Air Forces, a new series of 
“impact” trailers running two and 
one-half minutes are available. 

The planning of this special 
l6mm film program for the War 
Finance Division of the Treasury 
Department, headed by Ted R. 
Gamble, National Director, is un- 
der the special supervision of J. 
Edward Shugrue, head of the Spe- 
cial Events and Motion Picture Sec- 
tion. Directly representing the 
16mm industry within the War Fi- 
nance Division is Merriman H. 
Holtz, Motion Picture Consultant. 
Closely cooperating with the Treas- 
ury is the Bureau of Motion Pic- 
tures, OWI, under Taylor Mills, 
Chief. C. R. Reagan, Assistant to the 
Chief, has been the active liaison 
oficer for OWI throughout the 
16mm program. 

This 16mm program represents a 
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HERE ARE THE NEW 16MM SOUND FILMS 


“Remember These Faces” 


A great 15-minute color film on care of the wounded in the Pacific. 


“MIDNIGHT” 


18 minutes of your Navy in action around the world at “Midnight.” 


“My Japan” 


Unforgettable documentary on the Japanese—15 minutes running time. 


“The Story of a Transport” 


* 
An official U. S. Coast Guard release in 16mm sound—runs 20 minutes. 


“Action at Anguar™ A 


A War Department motion picture just released—22 minutes long. 


“D-Day Minus One” 


P 
Epic film of the Army Air Forces in action—20 minutes screen time. 


AND THESE “IMPACT” TRAILERS (21% minutes each) 
“THIS COULD BE AMERICA,” “THE VOICE OF 
TRUTH,” “IWO JIMA,” “BACK HOME,” “TIME FOR 
SALE,” AND “MISSION COMPLETED!” 





big job for all. Industrials can and 
should use these war bond films on 
all employee showings. Trailers 
can be attached to all commercially 
sponsored showings. Projectors 
should be active throughout the 
drive. In the Fifth War Loan there 
were 25,000 showings to ten mil- 
lion people. In the Sixth there were 
87,000 showings to twenty-three 
and a half million people. The goal 
for the Seventh is up to 16mm! 


SpectAL ReLeases By Navy 


* Production by the U. S. Navy of 
a number of 16mm. special releases, 
to be used as War Bond sales in- 
centives during the forthcoming 
Seventh War Loan Drive, will pro- 
vide exclusive pictures with top 
news interest for l6mm. outlets 
throughout the entire United States 
from May to July, it was indicated. 


TRAILERS AUGMENT PROGRAM 


Five three-to-five-minute “im- 
pact” trailers and two short sub- 
jects entitled Midnight and Remem- 
ber These Faces will be completed 
by April 5th. For the most part, 
they are prepared from hitherto 
unreleased material, and all films 
will have the keenest narrative in- 
terest combined with the finest prep- 
aration that the Navy’s skilled and 
extensive production facilities can 
afford. 

A completely fresh story concept 
provides the thread on which the 
picturization of Navy action around 
the world is woven for Midnight. 
Action of the camera opens at lon- 
gitude zero, Greenwich, England, 
where local midnight and the 
Navy’s official midnight coincide. 

The emotional impact of full 
color is employed in Remember 
These Faces to make an unforget- 
table picture of the backwash of 
the wounded in a great invasion in 
the Pacific. The grim spectacle of 
hundreds of wounded men is made 
endurable only because the camera 
follows the heroes from front line 


(CONTINUED ON THE‘ NEXT PAGE) 
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to hospital ship and records the 
rapid transition trom grimy tront 
line casualties to men safe in the 
hands of modern medicine and 
with a fighting chance for health 
Four of the five “impact” trailers 
are characterized by a complete 
newness of approach. The Votce of 
Truth pictures a company ol Ma- 
rines hurrying to an invasion ren 
dezvous, and records their reactions 
to headlines from America as they 
are voiced by a Jap propagandist. 
Time for Sale, uses actual scenes 
captured from a Jap newsreel to 
picture the privations suffered by 
American prisoners in the Philip- 
pines. Completed 


the camera on the flight deck of a 


Vission places 
carrier, where it portrays the tense 
and tragic sequel to a raid. This 
Could be 


{merica is a powerfully 





Is Your 16mm Projector 
Doing a War Job? 


Industry’s 16mm sound pro- 
jectors are needed for the 
showing of these Seventh War 
Loan Films, not only to em- 
ployee groups but to adult 
audiences in all communities 

If you have this equipment 
please let the County Chair 
man of the War Finance Com 
mittee in your community 
know it is available. Films 
help gel 


are in the war 
’ 
them shown 


Get in the Fight! 





realistic portrayal of what might 
happen if the enemy attacked the 
mainland of America. 

Ihe Army. Marine Corps, and 
Coast Guard also have in 
films for the 


The vastly er 


prepa 
ration a series of 


Seventh War Loan. 


larged Treasury l6Omm. program 
will provide an uninterrupted flow 
of film for the Seventh War Loan 
Drive 


andiences far in excess of the 23 


and is expected to attract 


000.000 who viewed Treasury pi 


tures in the course of the last drive 


Mr. anp Mrs. AMERICA 
+ Wr. and Mrs. America, new 16mm 
film just released by the Treasury 
Department for use during the 
Seventh War 


across by 


Loan drive, gets its 
showing Wat 


Bonds in action. Sequences of fight 


message 


on the front, soldier cemeteries 


ng 
and armies in action show dramati- 
cally the high cost of war 
President Roosevelt. Henry Mor 
genthau, Eric Johnston, Philip Mur 
ray, and William Green all join in 
advising the people of America to 
buy bonds and hold till maturity 
\ straightforward appeal from a 


soldier prefaces the fade-out. 
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\ REPORT ON THE WAR FILM PRODUCTION LINES 


Producers of War Training 


Films Get WPB Recognition 


XECUTIVES of thirteen produc- 
EK ing companies in the industrial 
film field meeting in Washington, 
D. C., on Tuesday, March 27, with 
the War 


the industry’s war effort program 


Production Board heard 


warmly praised and an increased 
amount of raw film made available 
in the current beginning 
April Ist. 


Executives attending were mem- 


quarter 


bers of the Industry Advisory Com- 


mittee of Industrial Film Com- 
panies and represented companies 
from coast to coast. Company heads 
and production chiefs present were 
James L. Baker, Mode-Art Studios, 
Pittsburgh; Frank Balkin, Chicago 
Film Studios; 


car Motion Picture Service; Joseph 


Earl Carpenter, Es- 
DeFrenes. DeFrenes Studio: Bur- 
ton DePue. 


Edward 


Surton Holmes Films. 


Inc. ; Lamm, Pathescope 
Company of America, Inc.; Robert 


McKean, Caravel Films. Inc.: Reid 


Ray. Ray-Bell Films, Inc.: I. R. 
Rehm, Atlas Educational Film 
Company; Frank Speidell, Audio 
Productions, Inc.: Robert Strick- 
land, Strickland Industrial Film 


Company: Raphael Wolff, Raphael 
Wolff Studios: and Harold Wond- 


sel, Sound Masters. Inc. 


WPB Cutters IN ATTENDANCE 
Presiding officer for the War Pro- 
duction Board was Lincoln Bur- 


Chief of 


and Personal Goods Branch. In at- 


rows. the .Photographic 


tendance throughout most of the 
session was the Director of the Con- 
sumer Durable Goods Division, Mr. 
Stanley Adams. 

The meeting was a special ses- 
sion called at the request of pro- 
ducer members of the Industry Ad- 
visory Committee in light of the 
many unresolved problems of raw 
stock allocation, the severe hard- 
ship visited upon many of the 
smaller companies by insufficient 
supply. Producer members present 
unanimous in stating their 
satisfaction with the WPB’s coop- 
erative reaction, the improved sup- 


were 


ply which has immediately resulted 


and ironing out of many small 
problems such as carry-over, form 
procedures and base quota differ- 


ences. 


Twenty Percent More Stock 
The most definite answer pro- 
vided the Committee was the in- 
crease from fift to seventy per- 
cent in allocaiuons with an addi- 
tional percentage still in open re- 
serve for later increases in the quar- 
ter should supplies uphold the con- 
servative advance estimates pro- 
vided. a 
Cooperating with the WPB on 
behalf of the industry through the 
preparation of statistical tables, 
background data on war activities 
and general preliminary discussion 
of the needs of small and large 


producers, was the publisher of 


War Production Record of 
Industrial Film Producers 





Total Reels Produced for U. S. Navy 
(21 producing companies reporting ) 
1,535 reels 





Total Reels Produced for Army, Army Air Forces, 
U.S. Coast Guard and Marine Corps 
195 reels 





Total Reels Produced for War Agencies 
(U.S. Office of Education, Dept. of Agriculture, etc.) 
630 reels 





Total Reels Produced for U. 


S. War Industries 


1.542 reels 
TOTAL OF 3.902 REELS PRODUCED 


(Based on Returns from 31 Producing Companies) 








Business Screen, O. H. Coelln, Jr., 
who was commended by the pre- 
siding officer for assistance given. 


16 AND 35 SuppLies BETTER 


During the current quarter, sup- 
35mm 
black and white cine stock appear 


plies of both lomm and 


somewhat improved. Change-over 
of perforators from 32mm base to 
l6mm stock-is believed to be an- 
other favorable factor in the print 
field. Kodachrome 
critical and this situation was re- 


ported the 


remains very 


same throughout the 

country. 
Probably the 

change in policy however, was the 


most significant 
WPB resolve to discontinue subject 
matter as a basis for approval or 
disapproval of stock grants. Also 
significant in the discussions was 
the universal recognition by the 
WPB and other official quarters in 
the nation’s capitol of the indus- 
try’s outstanding war 
record. 


production 


SurvEY Facts Are CITED 
Survey facts prepared by the 
Editors of Business SCREEN in co- 
operation with individual produc- 
ers and members of the NATIONAL 
ASSOCIATION OF FiLM PRODUCERS 
were read into the record of the 
first Industry Advisory Committee 
meeting. They have since been in- 
creased to the remarkable total of 
3,902 reels (of different subjects) 
produced for the Army, Navy, 
Army Air Forces, Coast Guard, Ma- 
. S. Office of Edu- 
cation and other U. S. Government 


rine Corps, the | 


Agencies as well as war industries. 
Revised survey facts which include 
totals from 31 


producing com- 


panies are given in the table below. 


Mode-Art Gets RCA Sound 

* A three-channel RCA scoring and 
re-recording system has been in- 
stalled in the Pittsburgh studio of 
Mode Art Ine.., peace- 
time producers of industrial films 
and trailers, whose entire output is 


Pictures, 


now under contract to various gov- 
ernment agencies. Announcement of 
the recently completed installation 
was made jointly by Mode Art Pic- 
tures and the Theatre and Studio 
Equipment Section of RCA Victor. 

Heretofore, the announcement 
stated, the Pittsburgh studios had 
been making films without sound 
and having the sound dubbed 
in later in New York. The RCA in- 
stallation will expedite production 
of government films, it was pointed 
out, and also improve Mode Art’s 
facilities for the industrial film 
and trailer production which it will 
resume when its facilities are no 
longer required by the government. 
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THE 


LATEST RELEASES OF 


INDUSTRIAL FILMS 


Industry's Visual Production 
Continues “Essential” Trend 


S INDUSTRY'S tremendous pro- 
A eram of reconversion and re- 
training draws ever-closer, the off- 
VE-Day in 
Europe will find many companies 


cial proclamation of 


already deep in preparation for the 
immediate problems ahead. 


VETERAN PROBLEM PARAMOUNT 

The swift retraining of veterans 
for industrial and service occupa- 
tions is a primary problem. Loss of 
time in training means loss of in- 
come to the veteran but it also 
means production losses to the 
manufacturer and sales losses to 
the distributor if training is not 
speedy and thorough. 

Of almost equal importance is 
the slump in effort and interest 
which is sure to result from the 
psychological let-down of victory. 
Earnings alone have proven an in- 
adequate incentive; there must be 
drive, common 
effort and the 
best kind of employee-management 
program. 


a strong “morale” 
sense educational 


TREND REFLECTS PREPARATION 


Not only in the industrial field 
but also on the farm front, good 
training materials are being con- 
stantly Latest in the 
news is the outstanding new Ral- 
ston-Purina film The Science of 
Vilk Production, produced by Jam 
Handy. In this film, the farm audi- 
ence is shown the inside of a living 
cow's udder for the better under- 
standing of milk production. 

Latest additions to its ten-year 


dev eloped. 


span of use of motion pictures and 
slidefilms for the Owens-Illinois 
Glass Company are Glassing in 
Duraglas Containers, 28-minute 
Heat-Treated Satf- 

12-minute color 
film and You and Owens-Illinois. a 


28-minute color subject. 


color subject: 
edge Glassware. 


Lincoln Electric Announces 
Arc Welding Film in Color 
+ A new Technicolor sound motion 
picture titled Magic Wand of In- 
dustry—Arc Welding, just released 
by The Lincoln Electric Company, 
Cleveland, Ohio, portrays the dra- 
matic progress of arc welding from 
its beginnings to its present vital 
wartime role. There are also scenes 
which take the audience into the 
welding world of tomorrow. 
Producer of the Lincoln subject 
was Wilding Picture Productions. 
Produced at the request of the 
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U. S. Bureau of Mines which is re- 
leasing the picture under the title 
{ Story of Are Welding, this 25- 
minute presentation, filmed unde 
the technical direction of Lincoln 
welding engineers, was staged and 
photographed in practically every 
major industry including airplane 
factories, shipyards, refineries, steel 
mills and Shasta Dam. 

Primarily educational, the film 
graphically presents the fundamen- 
tals of arc welding, the electrical 
circuit, and the types of welded 
joints. The true action inside the 
arc is also revealed for the first 
time in actual photography and ani- 
mation, 


showing the penetrating 


“are force” which assures high 
strength and good fusion of all 
metals. To obtain the photographs 
of the arc, it was necessary to use 
a battery of arc lights using power 
equivalent to 4500 automobile 
headlights all focused on an area of 
one square foot. 

The film is available in 16 mm. 
and 35 mm. prints to business 
groups, technical societies. schools 
and colleges and industrial plants 
at no charge except transportation. 
A short version is scheduled for 
theatrical showings. 





(Above) Wilding technical camera crew makes close-ups of the are for the new Lincoln 


Electric Company are welding film. 


BRIEFS ABOUT NEW FILMS 


+ Texas’ Committee for Economix 
Development, post-war planning or- 
released 
entitled Jobs 
ifter Victory produced by the vet- 
HucH Jamieson. 
+ The Household Finance Corpora- 
tion’s slidefilm Take Time To Make 


Time takes a housewife and a fic- 


ganization, has recently 


an 18-minute film 


eran producer, 


tional efficiency engineer ““Mrs. My- 
self” through the more common 
household tasks pointing out where 
they could be made simpler. Dia- 
grams showing wasted steps and 
motions, and how to reduce them 
are used freely. The manuscript 


IN PRODUCTION AT CINCINNATI ON USOE BROACHING FILMS 





(L to R above are) Ellsworth Polfuss, Ray-Bell assistant director of productions; Joe 
Wilkins, operator: Edward Christensen, | 
the film; M. E. Engebretson, of the Oilgear Company; Charles M. Reesey of the Cin 
cinnati Milling Machine Company: Reid H. Ray, President, Ray-Bell Films, Inc., and 
director of the films: Howard Cress, cameraman; and Roxanne O'Malley, Ray-Bell 


Films, Inc. 


. S. Office of Education technical specialist on 


which accompanies the slidefilm is 
clear and concise as are the direc- 
tions to the operator and narrator. 
For information write to the spon- 
sors Home Management Editor, 
919 North Michigan Ave., Chicago. 


+ The Attitude Gyro, a new 16mm. 
sound film released by the SPERRY 
Gyroscope Company, INc., deraon- 
strates the new Sperry aeronautical 
instrument in action as installed in 
a P-47 fighter. The Attitude Gyro, 
which is adaptable to all types of 
airplanes, provides the pilot with a 
visual indication of the position of 
his aircraft with reference to the 
earth’s surface throughout all possi- 
ble maneuvers. The film runs fif- 
teen minutes and is black and white. 
All booking requests should be di- 
rected to the company’s central film 


service, Great Neck, L. I., N. Y. 


+ A one-week cruise on the Great 
Lakes—one of the few remaining 
opportunities for vacation travel 

{dven- 
ture, a 16mm film in sound and 
color just completed by Atlas Edu- 
cation Film company, Oak Park, 
Ill.. for the Georgian Bay Lines, 


is presented in Seven Days 


Chicago. The forty-minute film is 
available to interested groups 
through the sponsor. 

It combines historical and statis 
tical data obtained through the co- 
operation of Chambers of Com- 
merce and other agencies in the 
lake ports with the scenic beauties 


of the Great Lakes. 


+ A film dealing with the Cali- 
fornia wine industry is now in pro- 
duction in Hollywood, according to 
a recent report. Pau DUuBONNET. 
whose family has made Dubonnet 
Wine for four generations, is the 
producer. The film will presumably 
tell the story of California wine 
from arbor to bottle. 
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(Above) Scene from typical Chinese-produced informational war film 


ALWAYS think that if 


education can revolutionize the 


visual 


training technique of war, what 
magnificent possibilities lie ahead 
for it in post-war peacetime train- 
ing. If film or film strips can be 
tised to teach men to kill and de 
stroy, how much more can this 
medium do to teach men to build. 
both physically and mentally, for 
a great future. 

This war has brought a lesson 
to mankind; this lesson may lead 
peace. How can 


to a permanent 


everybody everywhere understand 
this lesson? We must adopt some 
effective media for promoting mu 
tual understanding. It is my belief, 
as shared with others, that the film 
the best 


medium; it is also my belief that 


and other visual aids are 


the experience in visual education 
we have gained during the war can 


be utilized effectively during peace. 


Firm PropuctTion PROBLEMS 


In China we have a saying: “To 
use the film for visual education 
is like using a mechanized buffalo 
to till the land.” It is a big problem 
for us to adopt the mechanized buf- 
falo to meet the present situation, 
especially during the war. 

First, China has not yet made 


her own movie equipment and 
material. Every foot of film has to 
be imported—an extremely difficult 
problem because of the demands 
for the actual weapons of war. As 
a result we must make use of our 
limited material and equipment 
for maximum results. 

Second, we have many groups of 
audiences with different degrees of 
This 


problems of production 


acquaintance with movies. 
involves 
and_ exhibition Greta 


Garbo, for 


technique. 


instance, was very 


popular in the cities along the coast, 
but in many interior villages there 
are still people who have never 
seen a film. To give you a general 
picture of the audience, | may 
classify it into three groups: 


Curna’s 3 AUDIENCE GROUPS 


(1) The first group is what we 
call the 
cludes 


“educated group.” It in- 
leaders. 
work- 


ers and officers in the armed forces. 


students, business 


engineers, technicians, civil 


Most of those in this group have 
no difficulty in following an Eng- 
lish-language production from Hol- 
ly wood or elsewhere. 

(2) The second group includes 
the soldiers in the army; they are 
mostly from our farms. It includes 
the people with smal] business in 
the cities; it includes factory work- 
ers. Although most of them are not 
yet educated in a modern sense, 
yet they do have some knowledge 
of today’s problems in the indus- 
trialized world. They could follow 
an English production with sub- 
titles or with some information 
given beforehand. 

(3) The third group contains the 
people living in the villages in the 
interior. They are mostly farmers. 
Their familiarity with movies is 
extremely limited, but they are the 
most enthusiastic to learn of any 
group. To them the pictures on the 
screen bring not only something 
they have never seen before, but 
a novelty in the presentation itself. 

With such diverse groups for an 
audience, and with the problem of 
for our 


productions, we have to consider 


getting ample materials 


a combination purpose in our films, 
both in the kind of production and 
the manner of exhibition. 

First, what type of films should 


China Looks Ahead 





With a Visual Program 


By T. Y. LO 


* Bringing up to date the story of visual education in New China, which 
first appeared in BUSINESS SCREEN (Number 7, 1943). Mr. Lo is Deputy 
Chief, Film Section, Political Department, Military Affairs Commission, 


Government of the Republic of China. 


we make, considering our limita- 
tions? Should we concentrate our 
efforts to make educational films 
for instruction purposes, or should 
we make informational films for 
morale building? 

A survey on war training methods 
was made, and the conclusion was 
that if we can use the film and film 
strips we will be able to obtain 
very satisfactory results. But we 
just cannot do it, for to make in- 
structional films it is important to 
make them in series and to make 
prints in quantity; then large num- 
bers of projectors are needed. Both 
of these, as far as China is con- 
cerned, are just a happy dream. 

But if we record the progress of 
the war, and use the screen to tell 
the brave story of so many people 
who have made the eternal sacrifice, 
we will not need so much material 
dealing with a single subject as 
would be required in an instruc- 
tional film, and only a few prints, 
no matter how or where shown, 
will reveal the nature of the enemy 
and his ability to leave nothing 
living on his journey of ruthless 
destruction. This, then—rather than 
the more ambitious program out- 
lined earlier in this magazine— 
has become the basic principle for 
making the most of what we have 
during the war. 


Turee Types or Firms Mabe 

On this theme we are making 
three types of films: the documen- 
tary film, the film bulletin, and the 
war story film. There are also a 
few training films being made, but 
chiefly in connection with morale 
purposes. 

The film bulletin is on a one- 
reel basis; it contains four to six 
subjects simply telling some of the 
events of the war. These are re- 
leased either with the documehtary 
film or the war film story to make 
one-and-one-half-hour programs. 

Two series of documentary films 
are presented in China. The first 
is the China Today series, pro- 
duced by the China Film Studio. 
which I was editing with my as- 
before I came to this 
country. The other is called The 
Fighting China, produced by the 


sociates 
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Central Film Studio. These series 
record the major battles at the 
front and the war activities at the 
rear. They are edited as a current 
affairs review on the war by select- 
ing the most impressive parts, so 
they can still hold interest even 
though they may become some- 
what dated. Normal length of these 
productions is one to one-and-one- 
half hours. 

The war story film is a war 
theme film that depicts the fight- 
ing story against the Japanese in- 
truders. Sometimes the story even 
re-enacts the battle campaign based 
upon the true facts. For instance, 
a film entitled Victory Symphony 
depicts the second victory of the 
Changsha campaign. 


Arr Raps HAMPER PRODUCTION 

At first Chungking seemed safe 
enough, when the migration to the 
interior began—and like the heroic 
people who carried entire factories, 
in smal] parts, on their backs, so 
the film people transported every- 
thing movable, everything usable, 
and the Japanese intruders found 
the buildings they had left suitable 
only for stables for their horses. 

But raids came ever nearer, and 
all the headaches, heartaches and 
backaches would have 
nought within an hour of a savage 
mass bombing by the brutal Japa- 
nese, save that here the studios 
went into dugouts and deep caves. 
Laboratories, editing and storage 
compartments were built in the tun- 


gone for 


nels which in some parts reach as 
far as thirty feet underground. 
Shooting, of course, is done largely 
above ground, but at the first alarm 
things start to move. Lights, cam- 
eras, sound equipment, even por- 
tions of studio sets and important 
props are carried down into the 
dugouts. Once there, work is 
resumed. Directors confer with 
scenarists on scripts, actors and 
actresses study and rehearse their 
parts, editors work at their benches, 
cutting and splicing furiously to 
the horrible hum of approaching 
enemy raiders. Here, too, equip- 
ment is manufactured on a tiny 
scale—such things as are absolutely 
essential to production, and which 







































can’t be gotten in any other way. 
A dugout repair shop even con- 
verted an old-model Bell & Howell 
silent camera into a noiseless sound 
camera. 


War Limits Suspsect RANGE 


Under these conditions it is plain 
that training films must be few. 
But the military authorities have 
requested that some subjects be 
produced, and when this is done 
it must accomplish the dual pur- 
pose of providing instruction and 
building morale. This film must be 
used for both military and civilian 
purposes. 

For instance, in the Chinese Ar- 
my where there are a large number 
of farmers, many of whom have 
never seen a tank until] they come 
face to face with one belonging to 
the enemy, such little knowledge 
as they have comes from books and 
instructors. Here was found a vital 
film need, so Anti-Tank Method 
was produced. Emphasis in the pro- 
duction was on passive defense 
measures: construction of tank 
barriers and traps, and pointing 
out the “dead angle” of enemy 
tanks—the inability of its occupants 
to hear anything with the engine 
in operation, the near blindness of 
the operators because of the very 
small observation window, and the 
fatigue caused by the violent shak- 
ing in the closed interior. The audi- 
ence, then, whether of soldiers or 
learns how to 
stop tanks, at the same time losing 
some of their fear of the “deaf 
and blind contraption.” So the film 


men-in-the-street, 


does serve a dual purpose. 


MosiLe Units ror AUDIENCES 


But now what about exhibitions? 
China has plenty of movie fans in 
its great population, but China 
does not have many theaters. It had 
about 370 of them before the war, 
but now 70 per cent of those are 
either destroyed or in occupied 
areas. Too, there are not many 
16mm sound projectors. Despite a 
very small number of theaters, we 
carry on our film presentations, do- 
ing so by means of mobile cinema 
units. 

Each unit has a captain, two 
projectionists, one generator oper- 
ator, together with four carriers. 
Once this unit sets out on an as- 
signment, it is entirely on its own, 
finding its audiences and its own 
means of transportation. The men 
will ride on mules, when mules are 
available. Otherwise they will travel 
on foot, carrying all their equip- 
ment. From 1939 to 1943, ten of 
these cinema mobile units of the 
Political Training Board visited 


443 different localities. Of the 56,- 
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700,667 persons who saw their 
screenings, half were soldiers. In 
1942 one of the units followed the 
Chinese expeditionary forces to 
Burma, showed films in eight dif- 
ferent places, and never returned 
home. 

As I have pointed out, there are 
many people who have never seen 
a movie before. It is important to 
these traveling units to consider 
their presentation. First, they must 
explain to the audience what the 
movie is, and how it differs from 
the Chinese shadow plays. Then 
they must try to convince them 
that the records on the screen are 
true facts. If a story film is being 
presented they will use the local 
dialect to explain the story first or 
some discussion will follow the pic- 
ture. Sometimes local people are 
found to do this job. 

In Free China there is not a sin- 
gle picture made for entertainment 
purposes. This is not to say the 
Chinese people do not like to be 
entertained. But because of the war 
we deem the movie purely an in- 
formation medium. But after the 
war, when sufficient materials and 
equipment are available, the film 
industry, if there is one in China 

and there will be one—will not 
only provide entertainment for the 
people but will cooperate closely 
with visual education concerns to 
furnish “Visual Text Books.” I 
have prepared the following out- 
line of our goals: 

(1) To train thousands of tech- 
nicians so as to enable them to join 
in reconstruction work. 

(2) To impart scientific knowl- 
edge to our people, so that they 
may be able to take full advan- 
tage of modern inventions and 
improvements related to a progres- 
sive world. 

(3) To let our 450 million peo- 
ple know the plans of our recon- 
struction program, thus developing 
a sense of individual responsibility 
for the general good. 

(4) To make our 450 million 
people acquainted with the rest of 
the world—their political affairs, 
economic situations, cultural de- 
velopments, social life, geography, 
and all the other aspects of human 
life. 

(5) To enable our 450 million 
people to develop their thinking, 
and to find a practical way of cre- 
ating a decent world; and further, 
to realize their responsibility for 
cooperating with others. 


The problems are many; they 
are complex. But China will win, 
and will play her part in creating 
a better world. Free China is al- 
ready looking ahead, and looking 
ahead with films. 





(Above) Boeing-Wichita movie operator services automatic projector. Note electric 
timer control at upper left. 


Boeing Workers See Films 


Via Automatic Projection 


UKE box movies before shifts 
Jana during lunch periods are a 
part of the Boeing Airplane Com- 
pany—Wichita Division incentive 
program. Employees are enthusi- 
astic about this service and many 
see every picture shown. A variety 
of pictures are used with the major 
emphasis on incentive films re- 
leased by the Army and Navy. Fre- 
quent use is made of special films 
to aid bond drives, Red Cross, and 
War Chest campaigns. 

At present three automatic Pano- 
ram units are located in the two 
plants in lunch rooms located off 
the employee tunnel entrances. 
Each program runs in one loca- 
tion for two days and is then moved 
to the next location, making it 
necessary to use each film for a 
week. During this time a film is 
projected eighty-four times and is 
seen by seven to ten thousand em- 
ployees. Experience shows that at- 
tendance, which is entirely volun- 
tary, varies according to the picture 
shown. In genera] the most popular 
pictures are those of military front 
line action. The films that probably 
received the most interest were the 
Army training films, Kill Or Be 
Killed, and Baptism By Fire. How- 
ever, the Christmas feature, Silent 
Night, Holy Night, played to capa- 
city groups, and a nature study film 
on Life Of The Bee was well re- 
ceived. Monthly attendance based 
on conservative estimates is around 


100,000. 





The automatic projectors have 
been equipped with extension 
screens for a larger picture and 
electric clocks to control their oper- 
ation. This control equipment was 
added to eliminate the need for 
operators to be on hand at the be- 
ginning and end of each showing. 
The electric clocks also contro] the 
lights and public address speakers 
near the projectors. Since many 
employees arrive well ahead of the 
starting time of the shift, two com- 
plete shows are presented before 
the beginning of each of the two ten 
hour shifts. The programs are ac- 
curately timed so that timing con- 
trols may be set to allow employees 
five minutes to reach their work 
stations before the beginning of 
their shift. The projectors run con- 
tinuously for two hours during the 
lunch periods on each shift, Em- 
ployees have a forty-five minute 
lunch period which makes it pos- 
sible to run two complete pro- 
Many ssit 


shows while eating and relaxing. 


grams. through both 
Selection of programs and serv- 
icing of the equipment is handled 
by the Visual Training Section of 
the Boeing Education Department. 
Girls have been trained to handle 
the service work. Experience proves 
that a minimum of difficulty is en- 
countered in the operation of the 
equipment if care is taken in in- 
specting and cleaning films and 
projectors. Frequent checks are 
made on employee reactions to 
guide future program selections. 
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From the film “The Airplane Changes 
the World Map” (Encl. Brit. Films) 


r TOOK TWO WARS to develop two 
vastly similiar industries: avia- 


tion and visual communications 
Both of them were in their infancy 
during World War | and made n 
really significant contributions to 
the victory in 1918. Their unreal 


ized potentialities have come to a 
fore with a tremendous rush durit 
World War Il 

And now aviation and the Ain 
Ace emerge into the bright future 
of postwar development and with 
it goes the international growth of 
audio and visual communications 
by means of films, radio and tele 


Vision 


VISUALS SPEED THE Air AG! 


It is no accident that the leading 
factors in military and commercial! 
aviation during the war have been 
among the foremost users of films 
Like the Army Air Forces, where a 
thorough well-rounded program of 
training aids is a stand-out among 
the services, the builders and oper 
ators of the aviation industry have 
used every conceivable type ol 
training and informational aid to 
speed the production and operating 
tasks of wartime aviation. 

The list of dominant factors i 
film usage includes such well 
known names as Boeing, Douglas. 


Lockheed, Curtiss-Wright. Martin 


Bendix, Grumman, Republic, Bell. 
North American, Sperry, Thomp- 
son Products, Hamilton Standard 
and United Aircraft. Not only train- 

e films for their own workers but 

erally useful subjects widely in 
demand among other industries 


have resulted in this effort. 


Morace Priays Bic Rout 
Keeping the workers in these 
hue plants in close touch with the 
combat activities in which their 
| lanes. motors, propellers and 
other equipment are shown in ac- 
tion 13 one important job assigned 
to the film medium. Regular show- 
ings in plant cafeterias. locker 
room:, auditoriums and other loca 
tions have been a real help in re- 
ducing absenteeism and maintain- 
ing the incentive for production. 

Films for this purpose have been 
especially made to “fit” the work- 
ers in these specific organizations 
but they are also borrowed from 
the Armed Forces and the OWI. 
British Information Services and 
Canada’s National Film Board. 


How Fitms Are Propucep 

The great majority of visuals 
used for training and morale pur- 
poses are commercially-produced 
by industrial film companies. Many 
of these are made on the operations 


of new equipment at the specific re- 


(Below) Producing films in the Aircraft Work Series for the U. S. Office of Educa- 
tion is the job assigned to this Bray Studios crew. 


quest of the Army Air Forces. An 
example of this is the Caravel-pro- 
duced series on the B. F. Goodrich 
Companys de-icer equipment. Au- 
dio. Jam Handy and Sound Masters 
are other companies who have been 
particularly active in this field of 
production. 

One producer, Raphael Wolff, 
has credited to him a fairly com- 
plete range of such subjects in- 
cluding a series for General Elec- 
tric Company on the: turbo-super- 
charger, which included both mo- 
tion pictures and slidefilms, a mo- 
tion picture and four slidefilms 
for Thompson Products Company 
on the Operations of the Fuel 
Booster Pump, two motion pictures 
in color for Adel Precision Prod- 
ucts Corporation on Basic Princi- 
ples of Hydraulics and Fundamen- 
tals of Liquids in Hydraulics; a 10- 
minute subject Saving Hours for 
Victory for the Aeroquip Corpora- 
tion: and another 30-minute sub- 
ject for General Electric and the 
Navy's Bureau of Aeronautics on 
the G-One Auto. Pilot. 


Maintain Own DEPARTMENTS 

Some of the companies, like Bell 
Aircraft, have set up their own pro- 
duction facilities. Bell’s — story, 
which has been told in the pages of 
this publication, is one of perse- 


verance and long-range planning. 


Another scene from “The Airplane 
Changes the World Map” (E. B. Films) 


The films are made on new devices 
and equipment and furnished to the 
Army Air Forces for the most part. 

Backing up this specific training 
effort is a whole field of general 
eduéational films such as the well- 
known Bray “Air Age” Series which 
includes Youth Takes to i ings, a 
thorough-going educational film on 
the basic principles of aeronautics 
which has been widely used. The 
Encyclopaedia Britannica organiza- 
tion, offering The Airplane Changes 
the World Map has entered this 
held with a good general subject. 

Slidefilms are very widely avail- 
able. The Jam Handy “kit-sets” on 
many general aviation subjects in- 
cluding piloting and navigation 
were in general demand for the 
early training phases of the war. 
They were adopted in wholesale 
fashion by many branches of the 
service long before these services 
had any production experience. 

Anp Now Comes Post-war 

With the arrival of VE-Day in 
Europe, the airline companies will 
have to re-establish civilian opera- 
tions. “Selling” airplane travel may 
conceivably once again become a 
sales task. In any event, the retrain- 
ing of former service personnel, 
the instructing of maintenance and 
operations crews will all have their 
place in post-war aviation. 


(Below) Camera crew and technicians of Audio Productions, Inc., concentrate on 
a “Power Plant Maintenance” subject for the U. S. O. E. 
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TRAINING FILMS IN THE FIELD. OF 


ATRCRAFT WORK 





N ENTIRE LIBRARY of l6mm 
A sound motion pictures, film- 
strips and correlated instructor's 
manuals has been made available 
to the aviation industry through the 
Division of Visual Aids for Train- 
ing in the U. S. Office of Education. 

Under the leadership of Dr. John 
W. Studebaker, Commissioner, Dr. 
Cc. F. Klinefelter, Assistant to the 
Commissioner and the energetic di- 
rector of the Division, Floyde E. 
Brooker, American aviation emerges 
miles ahead of any nation in the 
world in the quality and extent of 
its visual training program. 


Born oF War NEEDS 

This program, which includes 
over four hundred visual aids 
“units” in fields such as Shipbuild- 
ing, Machine Shop Work, Welding 
and Engineering as well as in Air- 
craft Work was born of the de- 
mands of war for the swiftest pos- 
sible training of production and 
maintenance personnel to fill the 
ranks of the hugely-expanded war- 
time aviation industry. 

The films are produced by ex- 
perienced industrial film com- 
panies, selected for those qualities 
of experience and interest which 
achieve the best possible results in 
each subject area. Each title in the 
Aircraft Work Series is part of a 
visual aids “unit” which includes a 
16mm sound motion picture (usual- 
ly fifteen or twenty minutes run- 
ning time), a silent filmstrip of se- 
lected scenes with captions for 
review purposes and an Instruct- 
ors Manual which completes the 
visual education unit. 

All films are sold at a special 
Government price, far below the 
usual cost for productions of this 
type and are available throughout 
the United States and Canada 
through Castle Films, Inc. 


TecHNIcAL AccurACY EXCELLENT 


*® One of the outstanding charac- 
teristics of Office of Education films 
is their technical accuracy—an ac- 
curacy, achieved by thorough, 
painstaking study and supervision. 
Here are the steps which are fol- 
lowed and which insure that the 
final film is accurate and authentic. 


1. Basic study and research by 
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A CHECK LIST FOR THE AVIATION INDUSTRY OF 
USOE MOTION PICTURES AND FILMSTRIPS FOR 
PRODUCTION AND MAINTENANCE INSTRUCTION 





e A WORD OF ACKNOWLEDGMENT e 


T has been the consistent editorial policy of this publication to provide 

our thousands of industrial and educational readers with complete 
feature articles on the Visual Aids for Training program of the United 
States Office of Education. More information has appeared in these pages 
regarding these films than in all trade and educational journals combined. 

But in all these columns, little has been said about the tremendous 
human effort involved in creating, writing, directing, supervising, checking, 
and physically producing and distributing these films the greatest 
single program in the history of visual education and film communication. 
This brief acknowledgment recognizes vision and foresight of the producers 
and Office of Education officials who realized the value of this program in 
the first critical years of war production; since that prophetic day nearly 
four hundred different titles of almost twice that number of actual reels 
of original film production have been created. 

Thirty-five experienced producing companies from coast to coast have 
been engaged in this effort. Hundreds of the foremost industrial concerns. 
vocational schools, and other sources have poured their skills and experi- 
ence into the crucible. Working with all these vital forces, organizing and 
assembling, checking and coordinating and earning every penny of the 
Government's well-spent investment in this program are the men and 
women of the Division of Visual Aids for Training. 

For the films in the Aircraft Work Series selected as the feature for 
this issue, the Editors of Business SCREEN salute Floyde Brooker and his 
special assistants, Leigh Nason, Harry Sherrill, Paul Reed, Seerley Reid 
and Albert Rosenberg. And to the special staff which coordinated the 
manuals in this series—Elizabeth Goudy Noel (now resigned) and Inez 
Lyle—a special word of commendation. Producers of these films and mem- 
bers of advisory groups are given credit on page 28 of this issue. To all, on 
behalf of the aviation industry and the field of visual communications, a 
“well done!” O.H.C. 





Producing films for the “Aircraft Maintenance” Series of the U. S. Office of Edu- 
cation required this Pathescope set and facilities. 





the U.S. Office of Education, Train- 
ing and technical specialists of the 
Office of Education survey the needs 
of American industry and Amer- 
ican education, and upon the basis 
of carefully defined criteria, select 
those areas in which training films 
are most needed. These areas are 
approved by the War Manpower 
Commission. 

2. Technical consultant employed 
by the producer. This consultant, 
who is approved by the Office of 
Education, is an expert in the sub- 
ject being filmed. He works with 
the script writer in developing the 
motion picture script, and advises 
upon the many details which al 
ways arise during shooting. 

3. Technical advisory committee 
checks motion picture script. This 
committee, consisting of from 3 to 
& members, studies the script and 
meets with representatives of the 
Office of Education and the producer 
to check and approve the technical 
accuracy of the script before shoot- 
ing is begun. 

OpeRATORS KNOW THE Joss 

1. Competent, experienced opera- 
tors. Ofhce of Education films show 
experienced workers performing 
jobs they know thoroughly. These 
skilled craftsmen give another 
check on the accuracy of the films. 
5. Shooting done in a factory or a 
vocational school. Office of Educa- 


tion films are photographed in 


ac- 
tories or in vocational schools, not 
in motion picture studios. Thus, not 
only are the tools and equipment 
shown in the picture those which 
are actually used in practice, but 
the advice of experts and specialists 
in particular operations is available 
at all times. 

6. Photography and commentary 
checked by technical adi isory com- 
mittee, technical consultant, and 
USOE specialists. After the motion 
picture has been photographed and 
before the commentary is recorded, 
the USOE specialists meet with the 
producer's technical consultant, and 
with the advisory committee to view 
the edited picture and to check the 
proposed commentary for technical 
accuracy. If necessary, final changes 
are made at this meeting. Only af- 
ter this is the film approved. 
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Above: A scene from the film “Blanking With the Swing Arm Router.” 


TEMPLATES & BLANKING SHEET METAL 
Order No. Title Price 
125** Making a Master Contour Template. eS 
126** Making a Master Developed Layout: Part I. leay Dee 
127** Making a Master Developed evens Part ie and | Making 

the Form Block. ‘ 2 owe nd 
128** Sawing Template Metal. ituadaen abe nae cca 
129** Filing Template Metal Dee i.e ee 
130** Blanking Sheet Metal on the Squaring Shear. sath ae 
131** Blanking Sheet Metal With Hand Snips........ se 
132** Blanking With the Swing Arm Router..... : céeo ele 
292 Blanking With Unishears and Rotary Shears 


FORMING SHEET METAL 


Order No. Title 
Forming With Rubber on the Hydraulic Press 
Forming on Rotary Machines 
Forming on a Hand Operated Brake. . 
Finish Forming by Hand.. 
Forming With a Drop Hammer 
Forming on the Stretching Machine 


ava 


PHODUCTIGCg 


ORTY-ONE VISUAL AIDS units 
salir the U. S. Office of 
Education’s wartime contribution to 
the field of aircraft production train- 
ing. When this program was initi- 
ated in the first critical months of 
war training, the question was fre- 
quently asked: 
aids unit?” 

Briefly, each unit consists of three 
parts: a training film, a silent film- 


“What is a visual 


strip and an instructor's manual. 
They are all intended to be used to- 
gether in training classes. The train- 
ing film, a sound motion picture, is 
the core of the unit. The filmstrip 
emphasizes and reviews important 
points in the motion picture. It also 
provides additional information and 
suggests other applications. The 
manual suggests ways of using both 
the training film and the filmstrip, 
as well as providing other guidance 
material for the instructor. 

CORRELATION IS INVALUABLE 

It is the sober judgment of many 
training directors in industry who 
have successfully used these units 
that proper use will result in a 
shorter period of training time and 
better performance on the job by 
the worker. Proper use of these and 
any other training films, as out- 
lined in each instructor's manual 
provided by the Office of Educa- 
tion, includes such fundamentals as 
preparation before the training class 


mects: preview of the motion pic- 
ture and filmstrip and proper set- 
ting up of equipment for projec- 
tion. It also includes preparation 
of the trainees before the showing. 
A brief preliminary explanation of 
the picture and its objectives and 
leading questions which will arouse 
trainees’ interest in seeing the film 
and direct their attention to im- 
portant parts of it are proper steps 
toward getting training results with 
visual aids. 

After the motion picture show- 
ing, instructors are advised to go as 
quickly as possible to practical ap- 
plications on shop equipment of 
points covered in the motion pic- 
ture. Other steps in- 
clude the use of the filmstrip for 
discussion. Use of this simple medi- 


“follow-up” 


um to review points in the motion 
picture, to enlarge upon the subject 
and to answer any questions which 
students bring up is the procedure 
advocated for this visual aids unit. 
Tests and demonstrations by stu- 
dents and the final result of actual 
acquisition of skills and procedures 
through performance by the learner 
with real materials and machines 
conclude this outline of successful 
teaching with visual aids. 
Speciric PropuctTion FiLMs 
First of the films indexed in 
these pages is in the series on Tem- 


plates—Making a Master Contour 


A scene from “Blanking Sheet Metal on As shown in the film “Drilling and 


the Squaring Shear.” 


Bucking Rivets.” 


ASSEMBLING, RIVETING, ETC. 


Order No. ; Title 


136** Assembling in a Jig (Fitting and Lining Up) 
137** Assembling in a Jig (Drilling and ee - 
138** Drilling With Portable Drill Motors. 

139** Dimpling and Countersinking 


140** Driving and Bucking Rivets 
141** Removing Defective Rivets 


293 Squeeze Riveting With Portable and Stationary Riveters 


294 Blind Riveting 
295 Spot Welding 
142** Tube Bending by Hand 


289 Using a Portable Spray Gun 


**Available now. All others available July |. 
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Template. The Office of Education 
manual on this film points out that 
the instructor may use this visual 
aids unit and the units Making a 
Master Developed Layout, Part I 
and Part II to point out to trainees 
and workers in all departments the 
importance of handling templates 
carefully and of being accurate in 
making parts from templates. 

This motion picture and filmstrip 
may be used that all phases of man- 
blanking, forming, finish 
forming, drilling, riveting, assem- 
bly, ete. 


ufacture 


must be carried through 
carefully in order to insure accu- 
rate reproductions of the parts laid 
out on the original templates or 
patterns in the lofting department. 

Six visual aids units were orig- 
inally produced in the series on As- 
sembling and Riveting. Another five 





TRAINING FILMS 





ing for size, inserting in a chuck, 
true-running check, avoiding dam- 
age and the installation and use of 
special attachments. 

It should be pointed out here 
that the usefulness of such films as 
these is in no way limited by the de- 
mands of war. America’s growing 
aviation industry must retool both 
workers and equipment for postwar 
production. It will find these films 
as useful in that time and later as it 
has during the war emergency. 


THREE IMPORTANT SERIES 

A group of three films on Con- 
trol Cables (described below) shows 
the handling of this important 
equipment. The three titles amply 
describe the most general areas of 
training needs in this special area; 
they deal largely with splicing and 


Scene from the film “Making a Five The swaging machine shown in “Swag- 


Tuck Splice.” 


were later added to meet training 
needs. The first two films in the 
series give an overview of the pro- 
cedures in assembling and riveting. 
The other four deal with the spe- 
cific techniques and skills required. 


PorTABLE DriLt FILM 


A generally useful film produced 
by Jam Handy in the Assembling 
and Riveting Series is Drilling With 
Portable Drill Motors. This widely 
used tool is thoroughly explained 
from the use of the equipment 
through selecting the drill, check- 


ing Cable Terminals.” 


with the swaging of cable terminals. 
This series was produced by Bray 
Studios, Inc. 

The series on I/nspection, pro- 
duced by the Jamieson Film Com- 
pany, is a five-part program which 
covers the important work of the 
aircraft plant inspector. In every 
plant, about one of twenty work- 
men is an inspector. Since every in- 
spection made is safety insurance 
for the crew who fly the plane, its 
importance cannot be overestimated. 

All films on these pages may be 
purchased from Castle Films. 








CONTROL CABLES 


Order No. Title Price 
oid n iis cca eicccesvinseceren $32.53 
144** Making a Wrapped and Soldered Splice................ 22.73 
BER? —_- SP Ge CIS o ooo os wc heoe wes cesecnecsn's 17.97 
INSPECTION 
Order No. Title Price 
145°° .Ingpection of Shoot Motel Parts. .... 2.2.0. .ccscccccceces $27.09 
146** Inspection of Minor Assemblies........................ 23.35 
147** Inspection of Plumbing and Piping..................... 23.98 
| ee eel a bre deetad a one eens 28.33 
ea er re 25.22 


**Available now. All others available July |. 
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Above: “Laying Out and Forming Plywood” from Wood Fabrication. 


































WOOD FABRICATION 
Order No. Title ; Price 
296** Building a Wooden Rib........... patennes . .$26.47 
ee” yh te IE OE ia nec cece sv cacccns cme vcen Me 
285** Laying Out and Forming Plywood.............. : 1s Bae 
299** Wing Assembly: The Nose Section.......... oe 27.09 
300** Wing Assembly: The Inboard Panel............. . 25.85 
284** Wing Assembly: The Bow Tip................ ee 
METAL FABRICATION 
Order No. Title 
288 Fabricating Metal Aircraft 
**Available now Ail thers available July 











Below: Scene from the film “Inspection of Plumbing and Piping.” 
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Skillful hands get job done in “Repairing a Wooden Rib” 





AIRCRAFT MAINTENANCE 

Order No. Title 

a. = ...Repairing a Wooden Rib 
248**. Splicing a Wooden Spar 
SPT sno Wi is-4-e a ov paw hie ad knt'S <b ae eee ee ne ee Patching Plywood 
250** ‘ pga sh ats ot teint Patching Fabric 
252 ...Making Sheet Metal Repairs 
253°** Repairing Structural Tubing 
254 ‘ .....Repairing Aircraft Tires 
255 ... Inspecting and Adjusting Hydraulic Brakes 
256 Repairing and Relining Mechanical Brakes 
237°* .Installing Landing Gear 
258** Attaching and Aligning Wings 
259°° Installing and Aligning Tail Surfaces 
260** Connecting and Adjusting Controls 
261** Adjustments After Check Flight 











Scene from USOE film “Adjustments After Check Flight” 


RODUCTION of the USOE Air- 
"ir Work films was the coop- 
erative effort of many companies 
and individuals. The 


tories” of some of these producers 
help explain how these films were 


“case his- 


made for the field. 


* A complete maintenance hangar, 
such as might be found at any well- 
equipped small airport, was the 
“set” built for the production of 
U.S. Office of Education 
pictures on airplane power plant 
maintenance. The set was construct- 


the ten 


ed in the Academy of Aeronautics 
building at La Guardia Field, N.Y. 


by Audio Productions, Inc., who 
produced the films. 
Besides the tools and other 


working equipment, the properties 
included a Piper Cub Coupe air- 
plane and two four-cylinder en- 
gines. 

In planning the series of films on 
engine maintenance, it was decided 
to use the small four cylinder en- 
gine on the theory that the prin- 
ciples involved are exactly the same 
as those on which the big eighteen 
cylinder jobs operate, and that a 
student mechanic who learns to 
overhaul a small engine properly 
can graduate to the big ones with- 
out any difficulty. 


Use AVERAGE EQUIPMENT 

Another principle observed in 
making the pictures was that pro- 
cedures and equiprient used would 
be those commonly employed in the 
average small airport. It was felt 
that picturing the use of special 
tools or techniques which might be 
standard with one of the major air- 
lines would be of doubtful value to 
mechanics might later find 
themselves working at an airport 


who 


where such tools and techniques 
were unknown. 

While the pictures vary some- 
what in length, their average screen 
time is about 18 minutes each. 


FiLMsTRIP AND MaNnuat ALso 

Each picture is accompanied by 
a filmstrip and a manual, designed 
to assist instructors in getting the 
fullest value from the pictures in 
their training classes. The filmstrip 
reviews the motion picture briefly 
and presents questions aimed at 
bringing out a full discussion of 
important points. The manual is a 
valuable guide to the instructor on 
the correct use of the picture and 
filmstrip. About 500 still pictures 
were made on location during the 
filming of the movies, these stills 
being used in both the filmstrips 
and the manuals. 


MAINTENANCE 


Supervision of the entire project 
for the U. S. Office of Education 
was in the hands of Paul C. Reed, 
visual aids specialist, and Albert 
J. Rosenberg, 
consultant. 


aviation technical 

The series of ten films was writ- 
ten and directed by Leslie Bennetts 
of Audio Productions, Inc. 


Producer Builds Hangar 

* Wartime crowding in aircraft 
plants and hangers denied shooting 
space to Jam Handy for the Air- 
craft Work Series films the company 
produced. This problem was solved 
by building a complete hanger set 
stage. All 
tools, material, and equipment—in- 


on the organization’s 


cluding wings, fuselage, stabilizers, 
etc., were imported. 

The script for the film called for 
specific damaged parts of airplanes. 
The Detroit area was searched for 
damaged light planes and suitable 
ones were finally unearthed. Handy 
reports that an insurance agent 
who receives reports of damage to 
aircraft was a great help in this 
venture. 


TECHNICAL Apvisors HELPFUL 


Differences of opinion in regard 
to repair techniques necessitated a 
great deal of cross-checking in or- 
der to arrive at universally accepted 
repair procedures. This was accom- 
plished by using a Technical Ad- 
visory Committee composed of 
CAA representatives, mechanics 
now engaged in repair work, aero- 
mechanics school supervisors and 
teachers, etc. 

Handy had an unusual experi- 
ence in shooting the film since the 
scenes had to be filmed in continu- 
ity. The airplane repair work had 
to be filmed step by step, each 
scene preparing the plane for the 
next step, making it impossible to 
follow the usual practice of skip- 
ping around in shooting the scenes. 


Piper Helps on Series 

* Excellent cooperation from Piper 
Aircraft Corporation is a feature of 
the USOE Visual Aids units pro- 
duced by the Pathescope Company 
during 1944. One of the final as- 
sembly buildings at the Piper plant 
was converted into a studio for 
filming the productions and a 
civilian model Cub was turned over 
to the crew. 

Cooperation went ever further. 
The films required that damaged 
parts be removed, and replaced 
with new or repaired parts. Suitably 
damaged parts were not available, 
so, with permission of Piper offi- 
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cials, Pathescope used hammers, 
crowbars, and knives to get the re- 
quired effects. When the damage 
had been photographed, the parts 
were restored in the Piper shops, 
overnight, so shooting could con- 
tinue uninterrupted. 
Another feature of the series was 
; the voice treatment developed by 
Paul C. Reed, USOE Visual Aids 
Specialist, and Harvey Plants, 
Pathescope writer, in an attempt to 
break 


style. Narration was developed as 


away from conventional 
a series of comments, styled ap- 
actual 
mechanic might deliver them, and 


proximately as an expert 
synchronized only to those points 
in the film where the scene really 
required supplementation. The need 
for a the 
casually, but authoritatively, was 
solved by Brett 
Morrison, instead of a regular an- 


voice to deliver words 


using an actor, 
nouncer, and by an unusual amount 


of rehearsal and coaching. 
New Production Technique 
* Feeling that there is no loss in 
teaching value if the narration of a 
film is colloquial and 
Herbert Kerkow 


definite attempt to get away from 


technical 
simple, made a 
the usual handling of commentary 
in the films he produced for the 
U.S. Office of Education Aircraft 
Work Series. “We tried quite defi- 
nitely to make the listener feel as if 
a friend were sitting next to him 
explaining what is happening on 
the screen.” 

Another phase of unusual han- 
dling of narration was developed in 
the film dealing with Periodic In- 
spection. Kerkow learned from re- 
search discussions with inspectors 
of the Civil Aeronautics Authority 
that too many aviation mechanics 
fail to give their planes a really 
thorough periodic inspection. 

Seconp Voice Is Usep 

The C.A.A. requires by law that 

after every 100 hours of flight, a 

plane be given a thorough inspec- 
tion. The mechanic can follow his 
check forr, however, and still not 


TRAINING FILMS 


give the plane the kind of check-up 
necessary to insure the safety of its 
pilot. To drive this point home 
dramatically was the film produc- 
tion Kerkow 


stream-of-consciousness voice. That 


problem. used a 
is, at a certain point in the narra- 
the 
making the inspection takes over 


tion, mechanic who is seen 
and the audience hears his thoughts 
as he proceeds with his work. The 
original narrator comes back, in- 
terrupts his inspection, makes him 
erase the check marks on his form, 
and do it right. 

Visual aid to this basic idea was 
accomplished by shooting the poor 
inspection in long and middle shots. 
The mechanic’s corrected inspection 
was done largely in extreme close-up. 


All Hands Work Together 

*® J. R. Bray, president, Bray Stu- 
dios, Inc., who produced 17 train- 
ing film units in the Aircraft Work 
Series for the U.S. Office of Educa- 
tion, is enthusiastic in his praise of 
the fine cooperation his organiza- 
tion met on every hand during the 
production of these films. He found 
that the two supervisors from the 
U.S. Office of and 
Michael Steffen, Aviation Consult- 
ant, University of New York were 


Education 


most cooperative and efficient in 
meeting the problems that arose 
during the progress of the various 


jobs. 
COOPERATION WIDESPREAD 


He expresses himself as grateful 
for the help received from the vari- 
ous industrial companies that were 
asked to furnish information, mate- 
rials, operators and facilities for 
the training film units. 
“Without exception they put them- 
selves at great pains to do every- 


various 


thing possible to make these films a 
credit to the U.S. Office of Educa- 
tion, furnishing technicians to sit in 
often 
them- 


on our committee meetings 
at great’ inconvenience to 
selves. and leaving no stone un- 
turned to do everything possible to 


make these projects a success.” 





Order No. 


hers available July 





PREVENTIVE MAINTENANCE 


eateez Preflight Inspection—Airplane 


Title 


Per ee The Airplane Mechanic 
« ae he ae Servicing an Airplane 


arses Preflight Inspection—Engine 
aay Periodic Inspection—Airplane 
a ee Periodic Inspection—Engine 
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Closeup views help instruct in “Power Plant Maintenance” films 





POWER PLANT MAINTENANCE 
Order No Title 
 SSSRPPOP Pee rie ere Te ee Removing and Inspecting Cylinders 
A as pe Inspecting and Reconditioning Piston Assembly : 
Se Sica’ e-elcod eb kl ered Inspecting and Reconditioning Valve Assembly 
SRE ee Me engrore m ot ea Servicing Uparx Plugs and Ignition Wiring 
dis shew ta weres «taper inca een vervicing and Timing Magnetos 
ee 2 eee 1 eee Stem die Overhauling the Carburetor 
ila kak 00h bade he Hee SRSA & he od Nett Disassembling the Engine 
ER are er ae ras, © ey ager Overhauling Crankshaft Assembly 
ae? Overhauling Camshaft Assembly and Cran‘:case Section 
Rt Pe re A oy Reassembling the Engine 
MN oS 05,508 0 bona a oe & ab. 6:61 ae. 0 0 0 & a or ne 
tt A Ee SMe Pe ee Engine Change: Installation 
TT isin we gle sek Trouble Shooting Problems: Mechanical and Lubrication 
gt Ae ee eS ae Trouble Shooting Problems: Ignition 
ola sss aeGrehwwe anh Trouble Shooting Problems: Fuel and Induction 
hea sc ewk dnt nehlre aS eekicadias ke Oh astern d Servicing a Propeller 
**Available now. All others available July | 











Operations sequence from “Preflight Inspection” Series 
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These producers and advisers helped make the Aircraft 
*« Work Films described on preceding pages. All films 
already available may be obtained locally from your 


AIRCRAFT FILM PRODUCERS FOR THE 
AUDIO PRODUCTIONS, INC., New York City 


Frank Speidell, president; Leslie Bennetts, writer; and staff members. 
Producer of Power Plant Maintenance Films and other Series. 


BRAY STUDIOS, INC., New York City 
J. R. Bray, president; P. A. Bray, production supervisor; Lester Lang, 


cameraman; Dana Noyes, stil] photographer and writer; Edward Seward, 
director; L. G. Lambert, Josh Binney, director; Rogers Keene, 
film editor; Arthur S. Otis, writer; Elmer Pearson, writer and super- 
visor; Lawrence McCann. inimat Elaine Kaduson, animator; Mark 
Diggory. technical consultant 

Producer of Templates, Blanking and Forming Sheet Metal, Control 


Cables, Tube Bending and Wood Fabrication Films. 


JAMIESON a COMPANY, Dallas, Texas 


Hugh V. Jamieson, presid Gordon Yoder, cameraman; Richard Byers, 
sound technician ey ptm Nees commentator 
Producer of Inspection Films 


THE JAM HANDY ORGANIZATION, Detroit, Michigan 
Jamison Handy. president; John Freese, producer; Haford Kerbawy,. 
director; Charles Geis, cameraman; Pierre Mols, cameraman; Richard 
G. Ganstrom, cameraman; Edmond Walstrum, film editor; William Wilson, 
film editor; Harold Shriner, film editor; Stewart M. Cram, writer; Franklin 
Mitchell, commentator. 





THE EXPERTS AND STUDIOS BEHIND THESE AIRCRAFT FILMS 








visual education dealer or through the Government's 
official distributor, Castle Films, Inc. Producer staff mem- »% 
bers (other than presidents) are those working on films. 


UNITED STATES OFFICE OF EDUCATION 


Producer of Aircraft Maintenance, Blanking and Forming Sheet Metal; 
Assembling and Riveting Films. 


HERBERT KERKOW, New York City 


Herbert Kerkow, president; Stanley Cypher, writer-director; Irving Apple- 
baum, film editor; Don Lyon, narrator. 


Producer of Power Plant Maintenance and Preventive Maintenance Films. 


TED NEMETH, New York City 
Ted Nemeth, president; Frederick M. Porrett, cameraman; Alfred Stirba, 
operator. 


Producer of Aircraft, Power Plant and Preventive Maintenance Films. 





PATHESCOPE COMPANY OF AMERICA, INC., New York 


Edward J. Lamm, president; Thomas F. Hale, executive director; Harvey 
J. Plants, writer; Walter V. Coyle, film editor; George Freedland, editor; 
John Feierbacher, cameraman; Brett Morrison, commentator. 


Producer of Aircraft Maintenance Films. 


TRADEFILMS, INC., Hollywood, California 
Shirley Burden, president 


Producer of Aircraft Maintenance, Forming Sheet Metal, Assembling, 
Riveting, Finishing and Metal Fabrication Films. 


ACKNOWLEDGMENTS AND ADVISORY COMMITTEE MEMBERS 


AIRCRAFT AND EQUIPMENT MANUFACTURERS 


Aeronautical engineers, desi ners, craftsmen and other experienced 
g 


personnel of the following panies gave counsel and other assistance 
in the preparation o! these hin 

Bell Aircraft Guanetiion. iffalo, New York 

Boeing Aircraft Company, Seattle, Washington 

Consolidated Vultee Aircraft | Gotpcentian, Fort Worth, Texas 

Continental Motors Corporation, Aircraft Engine Div., Muskegon, Mich. 
Curtiss-Wright Aircraft nagar Buffalo, New York 

Dade Brothers, Inc., Aircraft Division, Mineola, New York 

Everett Piano Company, / raft Division, South Haven, Michigan 


Lockheed Aircraft Modification Guuten Dallas, Texas 
Mercury Aircraft Corporation, Hammondsr 

North American Aviation Incorporated, | 
Piper Aircraft Corporation, Lockhaven, Pennsylvania 
Sensenich Brothers, Lititz, Penr 

Steinway & Sons, Aircraft Div n, Astoria, New York 
Taylorcraft Aviation Corporation, Alliance, O 





Chicago Pneumatic Tool Company, Detroit, Michigan 
Dockson Sterling Company, 
Krakauer Piano Company. ! 
K. R. Wilson Company, Bulialo, New Y 

Mall Tool Company, Detroit, Michigan 

Parker Appliance Company, C! i Li 
Standard Machinery Company, Providence, Rh 
Waterstons Tool Company, Detroit 
Woodall Industries, Inc., Detroit thigar 


AIRLINE COMPANIES AND OFFICIALS 

American Airlines Inc.: A. M. Tucker, Supe 
+ ag 

Asther L Lynch, Asst. Supt. Maint Training, New York 


srintendent, Maintenance Train- 


oo Aemnestoun ‘Rirways System: ‘Albert G. Thomas, Maintenance Training 
Carl or M tintenance Training Supervisor, New rk 

D. H. Jeffries, Foreman, Cable Department, New York 

Penaoyivente. Central Airlines: Robert Sadler, Maintenance Training 
Elmo Scott. rintendent, Maintenance Dept., Detroit, Michigan 






Charles A, Walker, Chief, General Inspection, New York City 
J. A. McPeek, Aircraft Inspector, New York City 
Thure M. Hallen, Aircraft Inspector, New York Cit) 
+ Preston Kirk, Aircr xt Inspector, New York City 
Boyd Howland, War rT x Service, New York City 
George F. Hamill, r r Ait sraft Factory Inspector, New York City 





CIVIL AERONAUTICS ADMINISTRATION ADVISORS 


AIRCRAFT SCHOOLS AND CONSULTANTS 


Michael F. Steffen—Aviaton Consultant, University of the State of New 
York and War Manpower Commission. 


Anthony C. Ehlert—Aircraft Specialist, University of the State of New 
York and the War Manpower Commission. 


James R. D. Eddy—State Director, Vocational Training, Texas 

M. C. Stone—Head, Engineering and Trades, Vocational Training, Texas. 
George Kuntz—Aviation Instructor, Manhattan High School of Aviation 
Trades, New York. 

Harold B. Fisher—Supervisor, Casey Jones School of Aeronautics, New- 
ark, New Jersey. 

Wesley A. Dailey—Aeronautics Instructor, Sewanhaka High School, Flora 
Park, New York. 

Jack W. Wignall—Head, Aero. Repair Station, Pontiac, Michigan 


Aero Mechanics School, 


Burgard Vocational High School, 
Detroit, Michigan 


Buffalo, New York 
William B. Kamprath, Principal 
A. W. Henderson, 
Aircraft Supervisor 
Harvey L. Guenther, 
Aircraft Instructor 
Clarence W. Reich, 
Aircraft Instructor 


George Tabraham, 
Aeronautics Supervisor 


Ralph Wilcox, Aircraft Instructor 


Academy of Aeronautics, 
New York, New York 
Lee D. Warrender, Vice Pres. 
George Caldwell, Chief Inst. Mineola Vocational Training 
Monte C. Caliman, Jr., Inst. School 
Philip Foster, Instructor William G. Valentine, Princpal 
John V. LaMarche, Jr., Inst. Fred Eveland, Engine Instructor 
John Von Doehren, Jr., Instructor Robert P. MacDougall, 
Aircraft Instructor 
Aviation Trades Center, 
Brooklyn New York 
William D. Kraengel. 
Senior Instructor 
Frank Romano, 
Aviation Instructor 


John F. Durkin, 


Aviation Instructor 


Trott Vocational School, 
Niagara Falls, New York 


George L. Small, Principal 


Will Rogers Memorial War 
Training Sch., Fort Worth, Tex. 
Sidney Wilson, Director 
Max Sprenger, 


Olean Vocational School Inspection Instructor 


John G. Saure, Principal Aircraft Factory Inspector, New York City 

Ed W. Hudlow, Chief Aircraft & Agency Sec., Gen. Insp., Wash., D. C 

F. S. Anderson, Chief Agency Section, Gen. Insp., Washington, D. C 
Frank Davis, Chief Aircraft Sec., Gen. Inspection, Washington, D. C + 
Richard L. Botsford, Aircraft Inspector, Gen. Insp., Detroit, Mich 

Howard J. Maily, Aircraft Inspector, Gen. Insp., Detroit, Michigan 
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Movies help to train our — 
war workers faster... better 













Experience shows that movie-taught groups learn 25% to 30% faster, 
retain 38% more of what they are taught. 


UR first big battle of the war, the battle of production, the 
fight to get out the goods, is being fought and won with 
the help of industrial training films. 

No finer “teaching films’ were ever made... none ever 
reached the screen so amazingly fast...and that’s because 
so many are “movie-made,” turned out by movie folk re- 
cruited from every branch of the industry. 

Helping the new war worker learn faster (movies save 
25&% to 30& of teaching time) ... helping him learn better 
(movie-taught groups retain 38% more of what they’re 
taught) ... industrial training films have helped us to arm 
ourselves in record time. 


advertisement: by 





KODAK testifying iT) 


weer «= Eastman Kodak Company, Rochester, N. Y. 


the movies af wa! 
J. E. BRULATOUR, INC., Distributors 
FORT LEE CHICAGO HOLLYWOOD 
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TELEVISION 


Film Production and Use 
to Provide Program Fare 











_ the industrial film studios 
of the nation to the airlanes mo- 
destined to 


tion pictures appear 


provide televisions most direct 


channel of commercial program 
fare 

Efficient production of sight and 
sound “commercials” and the know- 
how to improve su¢ h product is the 
industrial film maker's great advan- 
tage. Films are already “in” for 
they provide the basic “syndicated” 


material for television broadcasts. 


Pan-American Shows Film 

* Combining live talent and films, 
Pan-American World 
van a fifty-two-week contract pro 
eram series on NBC's 
station WNBT March 19 
planned to help 
better 


Airways be 


television 
The pro 
Amer 


acquainted 


grams are 
icans become 
with their contemporaries in all 
parts of the world. 

The first program told the story 
in a live-talent presentation ot a 
vacation via air to Rio de Janeiro 
Following this production, a film 


titled Rio de Janeiro was shown 


industrials Televise Pictures 

+ The premiere of a film, Wings of 
Democracy, sponsored by Pan 
AMERICAN AIRWAYS, was presented 
over the NBC television station. 
Monday March 19th, at 8:12 


WNBT 


j).m. 


+ Talk Fast, 
duced by Liperty Murtuat 
ANCE COMPANY, was used recently 
on the Company's New York NBC 


television broadcast. 


Vister, a film pro 
INSUR 


Cine-Television Organizes 

+ Frep H. Fiver, president, Cine 
Television Studios, New York, an- 
nounces that simultaneous with the 
completion of the company’s studio 
laboratories for television program 
experiments, the organization has 
abandoned the co-partnership ar- 
rangement previously in force De- 
tails of 


incorporation in luding 


election of officers and directors 
have been completed. Vice-presi 


dent in charge of production is 
YASHA FRANK, one of the founder 
partners, 

Ropert A. Jenkins, formerly 
executive vice-president of the Coun 
cil for Democracy, has joined Cine- 
Television as general manager and 
has been elected vice-president. 
V. Henry Rotuscuicp IT has been 
elected secretary of the firm. 

Staff of the organization has been 


expanded to about twenty persons. 


30 


DeFOREST SETS UP SPECIAL THEATRE OPERATOR’S SCHOOL 





DeForest AND DeVry Orrictats Jorn Firm Operators in the DeForest school class- 
room which was recently set up to provide retraining facilities for theatre operators on 
the latest DeVr¥ 35mm equipment at the Chicago headquarters of the training school. 
William N. Littlewood of DeForest (in white coat) explains projector mechanism. 


THE 
ADVERTISING 
ADVANTAGES 





N O advertising man has denied himself the thrill 


of thinking about televised ads—ads that move 


and talk; ads that employ Sight plus Sound plus Move- 
ment! Ads that can demonstrate a product. .. reproduce 
its actual use. 

Such a product presentation is available right now, 
today—through the use of MINUTE MOVIES. These 
dramatic one-minute motion picture shorts may be 
shown on the screens of more than 10,000 theatres 
from Coast to Coast —cut into the program as a regu- 
lar part of the show. 

You'll find other advantages too: Your ad is repro- 
duced on a screen as big as a 24-sheet; no outside duties 
interfere with the concentration of your audience. 
Full, rich color is available. 


Write Today For Full Information 


Do they pay off? Write today for facts and figures about 
the experience of national advertisers (sectional accounts, 


too) who have been using MINUTE MOVIES for years! 


GENERAL SCREEN ADVERTISING, 


2330 Wrigley Building, Chicago 11 oe 


INC. 


500 Fifth Avenue, New York City 18 
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Mr. WALLER. president of the Vita- 
ray Corporation, will serve on the 
Board of Directors. A veteran of 
forty-five years’ experience in the 
motion picture field, he will also 
act as consultant on technical and 
production matters including photo- 
graphic and electronic engineering. 

Doris LEROY continues as con- 
sultant in the educational film field 
as well as serving as a director. 


D'Arcy Named to Executive 

Post by DeVry Corporation 

* Appointment of E. W. D’Arcy 
to the post of chief engineer of 
DeVry Corporation is announced 
by President William C. DeVry. 
Formerly research engineer of Es- 
D’Arcy 
joined DeVry in 1940 in a similar 


sanay Film Corporation, 
capacity. In this post he contrib- 
uted to design and production de- 
velopments in the manufacture of 
motion picture sound, radar navi- 
gating and gunnery training equip- 
ment for the armed forces. 

Credited to D’Arcy is the inven- 
tion of the modulated light photo- 
graphic radio field reproduction 
system, development work on the 
Lindberg sound film system as ap- 
plied to 63mm. natural vision film, 
and the development of other elec- 
trical and innovations. 
As a technical writer, D’Arcy has 
contributed articles to radio engi- 


electronic 


neering and electronic journals. 


Official Films’ Chicago Office 


* The opening of a Chicago branch 
of Official Films. Inc., is announced 
by Paineas T. BLuEROcK, General 
Sales Manager. Harotp Heywarp 
has been named as Manager of the 
mid-western office. From headquar- 
ters located at 8 S. Dearborn in 
Chicago, Mr. Heyward will cover 
territory including Ohio, Indiana, 
Missouri, Illinois, Kansas, Nebras- 
ka, Minnesota, 
and Michigan. 


lowa, Wisconsin, 
Mr. Heyward is former Camera 
Buyer for Sears Roebuck Stores, 
Chicago, where he organized num- 
erous home movie departments. 


Brandon's "Peace Builders" 

+ A motion picture of the memor- 
able meetings and actions of the 
Allied leaders, from the Atlantic 
Charter Meeting up to the United 
Nations Conference at San Fran- 
cisco was released April Ist, ac- 
cording to an announcement from 
Brandon Films, Inc. This 16mm. 
sound film, entitled, The Peace 
Builders, summarizes the proceed- 
ings and proposals worked out by 
Allied Ottawa, Cairo, 
Teheran, Moscow, Hot Springs, 
Bretton Woods, Dumbarton Oaks, 
and the Crimea. 


leaders at 








ay 









Official Photo U. 8, Signal Corpse 
TODAY G-E projection lamps serve the armed forces... for accelerated training 
and behind-the-lines entertainment; serve many war plants, too. Tomorrow 


they will make for better visual education in school and business. 










GENERAL (ELECTRIC 


Hear the G-E radio programs: “The G-E All-Girl Orchestra,” Sunday 10:00 p.m. EWT, NBC; “The World Today” news, Monday through Friday 6:45 p.m. EWT, CBS; “The G-E Houseparty,”” Monday through Friday 4:00 p.m. 
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Record of 


THE BRAY STUDIOS 


Consider this record when selecting the company 


to make your Industrial Motion Pictures: 


INVENTED and PATENTED the ANIMATED CAR- 
TOON PROCESSES 


DEVELOPED and INTRODUCED the ANIMATED 
TECHNICAL DRAWING 


PRODUCED the FIRST ANIMATED CARTOON in 
COLOR in 1919 


ORIGINATED and INTRODUCED the FILM SLIDE 


type of projector and film. 


PRODUCED FIRST TRAINING FILMS USED BY 
ANY ARMY. Made for U. S. Army in World War IL. 


PRODUCED 32 TRAINING FILMS on AERONAU- 
TICS during THIS WAR besides numerous films for the 
NAVY, other GOVERNMENT DEPARTMENTS and 
for INDUSTRY 


PIONEER PRODUCER OF EDUCATIONAL FILMS. 


Owner of extensive Library of Educational films. 


MAINTAINS EXTENSIVE COUNTRY-WIDE non- 
theatrical DISTRIBUTION for Industrial and Educa- 


tional films. 





Producers and Distributors of 
Educational and Industrial 


Films for over 32 years. 





For full particulars write to 


BRAY STUDIOS, INC. 


New York 19, N. Y. 


729 Seventh Avenue + 











Industry Trade Groups Active 


P ROGRESS of the visual field is re- 
flected in the growing number of 
trade organizations representing va- 
rious principal factors in the indus- 
try. Producers of educational and 
industrial films are now represent- 
ed by The National Association of 
Film Producers, national group 
with headquarters in Chicago, mem- 
bership of which now includes near- 
ly thirty of the leading companies 
in this specialized field. 
Recognizing the responsibilities 
of the experienced manufacturer of 
well known trade lines of audio and 
visual equipment, fifteen of the na- 
tion’s foremost makers of l6mm 
sound projectors, slide and sound 
slidefilm equipment, screens and 
other accessories are members of 
the Visual Equipment Manufactur- 
ers Council. Chairman of the Coun- 
cil is Mr. S. G. Rose. Victor Ani- 
matograph, with Ellsworth C. Dent, 
SVE, as 
Monson, Ampro, Treasurer, and 
W. C. DeVry, Secretary. 
Specializing dealers also have 
their trade group in the National 


Vice-Chairman; Harry 


Association of Visual Education 
Dealers: film distributors are mem- 
bers of the Allied Non-Theatrical 
Film Association. 


Photographic Industry 

Coordinates Planning 

*® At a conference called by a spe- 
cial advisory committee appointed 
some months ago by the Photo- 
graphic Manufacturers and _ Dis- 
tributors Association, representa- 
tives of nine trade and professional 
associations met in Chicago on 
March 15, 1945, to form a provi- 
sional Photographic Industry Coor- 
dinating Committee. The partici- 
pating groups included the Allied 
Non-Theatrical Film Association, 
Biological Photographic Associa- 


tion, Educational Film Library As- 
sociation, Master Photo Finishers 
and Dealers Association, Microfilm 
Group, National Association of 
Film Producers for Industry and 
Education, National Association of 
Visual Education Dealers, National 
Photographic Dealers Association, 
Photographic Manufacturers and 
Distributors Assoc., Visual Equip- 
ment Manufacturers Council. 
Osyectives ARE DEFINED 

The objective of the new Com- 
mittee were defined as follows: 

“The Photographic Industry Co- 
ordinating Committee shall en- 
deaver to foster, enrich and develop 
the manifold services of the photo- 
graphic industry to society. Toward 
this end it shall collect experiences, 
information and scientific data from 
all available sources and dissemi- 
nate this knowledge to all fields in 
which photography is being or can 
be used. 

“It shall promote cooperation 
with and between organs of indus- 
try, government, education, com- 
merce and the public generally, 
and rally maximum support for 
causes that involve the common 
welfare. 

“It shall serve as a channel of 
co-ordination between al] affiliated 
national trade and professional as- 
sociations in any way connected 
with the photographic industry. 
Providing when possible for perio- 
dic over-all meetings at which the 
various elements, now so effectively 
organized in their own proper trade 
and professional associations, may 
get together for the furtherance of 
their broader interests.” 

Joseph Dombroff, president of 
the PMDA was elected provisional 
chairman, and secretaries of five of 
the attending groups were desig- 
nated as a provisional secretaria. 


HELPING COORDINATE PHOTOGRAPHIC PoLICY were these fifteen representatives of trade groups who met March 
15 im Chicago. Included are Richard O'Neil, Navep pres.; Horace Jones, Antra prexy; L. C. Larson of 
the Erta organization; 0. H. Coelin, representing producer and manufacturer interests and such well-known 
industry and educational personalities as W. F. Kruse, Jos. Dickman, Bernard Cousino, Jos. Dombroff, Pmpa 


prexy and Wilfred Knighton, Ppa secretary. 
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Brandon Announces 
Peace Planning Series 


+ A three-point visual aids pro- 
gram dealing with Winning the 
War and Building the Peace 
was released by Brandon Films, 
Inc., on April first. The pro- 
gram includes the production 
and release of The Peace Build- 
ers, a motion picture; Building 
the Peace—The Great Decision, 
a filmstrip; and the issuance 
of a special catalog of avail- 
able 16mm. films dealing with 
these two major subjects. 


GuIpE AVAILABLE 

The program follows the pat- 
tern of materials issued by the 
Department of State and is de- 
signed to be of service in public 
discussions preparatory to the 
United Nations Conference at 
San Francisco and in_ the 
months to come. A Discussion 
Guide will be issued with the 
movie and commentary notes 
plus a set of Foreign Affairs 
Outlines will be issued with 
the filmstrip. The catalog will 
also be oriented on the basis 
of the State Department. 

The Peace Builders summa- 
rizes the steps toward winning 
the war and building the peace 
proposed by the Allied leaders 
at the Atlantic Charter Meet- 
ing, Cairo, Ottawa, Teheran, 
Moscow, Hot Springs, Bretton 
Woods, Dumbarton Oaks, and 
Yalta. 

Building the Peace—The 
Great Decision is a detailed 
visual aid for the study and 
discussion of the historic steps 
in world cooperation. 


CaTALoG Lists OTHERS 

The catalog is an up-to-date 
compilation of available 16mm. 
sound films useful for varied 
programs dealing with numer- 
ous aspects of the war, build- 
ing the peace and post-war 
problems. 

The Peace Builders was pro- 
duced by the National Film 
Board of Canada and Brandon 
Films, Inc. Building the Peace 
—The Great Decision was pro- 
duced by Public Affairs Films, 
a new production organization 
under contract with Brandon 
Films. 

Requests for service or in- 
formation will be handled by 
the home office of Brandon 
Films, at 1600 Broadway. New 
York 19. 

Other films are expected to 
be added to the series as news 
developments warrant their 
need. 


THE 


MOST PROGRESSIVE FORCE 


in 16 mm 
< 


Vision and Progress shall 


ever be the watch-word fo 


“INTERNATIONAL THEATRICAL & TELEVISION CORP. \¥a 


George A. Hirliman. Presiden 


25 Wlest VEEL Sheel. New York 19, + fe? 


BRANCH OFFICES THROUGHOUT THE UNITED STATES 


THE FIRST, MOST COMPLETE STORY OF THE NAVY’S TRAINING FILM PROGRAM 


The next issue of BUSINESS SCREEN will pre- All phases of production, utilization and plan- 
sent the first complete and authoritative story ning of the Navy’s films are included. Reserve 
of the Navy’s worldwide training film program. This Great Special Issue Now! 
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Epiror’s Note: Here is one of the 
real stories “behind the screen” in 
the nation’s war effort. The contri- 
bution of Studebaker’s “Weasel” on 
the battlefronts is widely known but 
the story of the engineering effort 
and the use of 16mm films in that 
effort is typical of American inge- 
nuity and inventiveness that is help- 
ing win our battles “round the world. 


” * » 


engineering venture—at least 


to my knowledge—was ever 
more thoroughly covered by 16mm. 
films than our two trips to the Sas- 
katchewan glacier in Alberta, Cana 
da, during the early testing days 
of the now militarily famous Stude- 
baker Weasel 

Every experimental run was in 
side the range of one of our five 
cameras. In our period on the ice 
field we shot 30,000 feet, with each 
scene fully documented as to date. 
time, weather, snow conditions and 
other data. 


PicroriAL Recorp VITAL 

There were sound reasons for our 
liberal consumption of film. In the 
first place, our engineers were ex- 
perimenting with a brand new idea 

a vehicle that could master the 
various types of snow beds. They 
wanted an indisputable pictorial 
record of the effect of each change 
in design. 

Secondly, the Weasel was an en- 
terprise of collective thinking. The 
Office of Scientific 
Development, the Army, Studebaker 
and some of the major automotive 


Research and 


parts suppliers were cooperating in 
its development. Because of the iso- 
lation of the testing site (246 miles 
northwest of Calgary) representa- 
tives of all of these organizations 
on hand throughout 
Motion pic- 


tures furnished a progress report 


could not be 
the experimentation. 


that could later be screened to il- 
“sell” a 


personally observed. 


lustrate or finding not 
CaMERA Cuts CONFERENCES 


The motion picture camera was 


(Below) The author is shown using the 
heater unit developed for the 
mechanism. 


camera 


Films Help Make the Weasel 


by Charles IL. Center, Director, Photographic Laboratory, 
The Studebaker Corporation 


Turoucu Snow anp Ice ro Hetp Make rue Weasec the intrepid camera crew “visual 


ized” this new weapon of war so that Studebaker engineers might speed its develop- 


ment for the fighting fronts. 


. . . With a permanent and growing 
staff, complete facilities and the ex- 
perience of years in the production of 
films that do their jobs well—these 
are AUDIO assets which answer the 
of INDUSTRY and GOVERN- 
MENT for services urgently needed in 


eall 


those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue © New York City 
Film Center Building 


thus used to reduce periods of con- 
ferences and travel. The project 
proceeded under tremendous pres- 
sure. At that time the Japs were 
edging along the Aleutians and the 
government was seeking some new 
kind of snow-going conveyance to 
aid in checking their advance. Each 
minute was precious. 

To illustrate how vital the en- 
gineers considered the time element, 
we were asked to screen our exposed 
negatives within a day or two after 
shooting. 


Kinc’s Service REVIVED 


The proposal seemed impossible 
of accomplishment when we learned 
that no adequate processing facili- 
ty existed in Canada. 
Through an arrangement by the par- 


northwest 


ent Eastman company in the states, 
however. Canadian Kodak Sales of 
Toronto agreed to revive its “King’s 
Service.” This service was conceived 
when the King of England required 
immediate processing of the films 
he took on his Canadian tour. Via 
the jeep and Trans-Canadian Air- 
lines out of Calgary we were able 
to make daily shipments which were 
reshipped to us after overnight 
processing. We screened tests with- 
in 48 hours of their occurrence, 
even though our laboratory was 
1.800 miles away! 


(Above) Sheltered from the wintry 
blasts, Studebaker’s camera crew makes 
pictorial records. 


Motion pictures we took on the 
expeditions are credited by our en- 
gineers with expediting the Weasel 
development. They were also a fac- 
tor in the later Studebaker refine- 
ments that today make the Weasel 
a vital transportation weapon in 
nearly every theater of war. 


Life Line of the Nation 

+ Life Line of the Nation, a new 
l6mm Kodachrome film produced 
for the AssociIATION OF AMERICAN 
RaiLroaps, has just been released. 
The film, which portrays the war- 
time work of America’s railroads, 
has been deposited with The Prince- 
ton Film Center of Princeton, N. J., 
for nationwide distribution. 
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INDUSTRIAL FILMS IN 


THE 


TRAINING CLASSROOM 


Akron’s Film Curriculum 


ENGINEERING 


AND INDUSTRIAL 


MANAGEMENT 


CLASSES MAKE GOOD USE OF INDUSTRIAL FILMS 


A* w course, Industrial Proces- 


ses, has been made a required 
first year subject in the Engineering 
and _ Industrial 
riculums at the University of Akron. 


Management cur- 
It is taught, primarily, by using 
sound motion pictures which show 
manufacturing processes of  in- 
dustries. 

It was found that students lack 
general knowledge of industrial 
processes so necessary toa complete 
understanding of engineering prin- 
ciples and practices. The course is 
proving effective in supplying this 
needed training with wider coverage 
and much less time than is possible 
with field trips. 


Firms SCHEDULED EARLY 

The class period is two hours in 
length, meeting once each week for 
sixteen weeks. Films are scheduled 
several The 
films are ordered, received, and re- 
turned by the University of Akron 
library. This has been a most satis- 


months in advance. 


factory arrangement and gives the 
library staff experience in promot- 
ing visual education for the future. 

4 mimeographed outline of the 
scheduled films is given to each 
member of the class. Booklets. when 
obtainable from industry, describing 
the manufacturing process of the 
industry, for the following assign- 
ment, are passed out to the students, 
or references are cited. The student 
is required to prepare a process 
flow chart before he sees the pic- 
ture of that particular industry. 
No charts are accepted late. 

To off-set the borrowing of home 
work a short unannounced oral or 
written quiz is often given before 
the film is shown. A brief discus- 
sion follows the film to clarify any 
questions. At the end of the course 
an examination to reten- 
tion is given. The scores run higher 
than would be expected from a re- 
view of the questions. 


measure 


s3uILDS INDUSTRIAL GOODWILL 


Development of a process flow 
chart requires careful and analytical 
readings. Terminology used in an 
industry is also learned in the 
making of these charts. When the 
student sees the film after this prep- 
aration he is better able to under- 
stand the narrator’s words. Com- 
ments of students indicate a much 
greater appreciation of processing 
problems and a friendliness toward 
the company and. its 
Many references by these students 


products. 
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in subsequent courses have been 
made to parts of the films indicating 
the retention value of visual educa- 
tion. 

There was an early tendency on 
the part of the instructor to over- 
schedule films due to the need for 
review before weeding out the less 


useful films. 


FLAWS IN Firms NoTED 


Some of the flaws noted in the 
films are worth mentioning. One 
or two of the films used overdid 
the advertising to the point of aver- 
little 
processing information. A few of 
the narrators had too wide 


sion. Some _ included _ too 
range 
of voice modulation and some talk- 
ed in a dulling monotone. Change 
of focus was another fault although 
not common. 
lacked 
of operations in the processes pic- 
tured. A few of the films could be 
improved by more and better clos¢ 


Some of the films 


coherence in the sequence 


shots of key processes or methods. 
Animated pictures help in the un- 
derstanding of many processes but 
f flicker on 


some of the animations 


the screen. 


SUGGESTIONS TO PRODUCERS 


It seems unwise for an industry 
to invest a sizable sum of money 
into producing a film only to de- 
stroy its effectiveness by one of the 
above mentioned faults, according 
to these observers. Naturally, stu- 
dents preferred the colored sound 
pictures but most of the films used 
were well prepared and met ob- 
jectives. In fact, many of the films 
used proved to be real masterpieces 
of industrial information. 

Although many of the film dis- 
tributors have rather complete cata- 
logs of the films available, it is the 
belief of these instructors that there 
are many excellent films of which 
they were not aware which could 
be used very effectively in this 
course. 

Sound films on the application 
of materials handling equipment 
are needed in industrial engineering 
courses. The ceramics industry is 
only partially covered. To date they 
have been unable to find a suitable 
film on the cereal industry. The 
metal working industry does not 
have a complete and coordinated 
coverage of its processes. There are 
many other industrial manufac- 
turing processes that should be in- 
cluded in this course. 


How about Reconversion? 


ARE YOU PREPARED 


to train employees for postwar? 





Two big postwar problems loom before industry. 

First, speedy reconversion to peacetime production; 

second, training for efficient, economical selling. 
Both problems call for Illustravox. 





© Better employee relations... 
explains your company, policies, 
products in attention-compelling 
way; emphasizes benefits offered 
to employees. 

© Safety training .. . reduces acci- 
dents, increases production. 








ILLUSTRAVOX proves its value in... 





© Employee training . . . workmen 
learn faster and remember longer. 


@ Introducing new products . . . 
dramatically, effectively. 


ILLUSTRAVOX, in all fields of 
training, is the ONE BEST WAY 








LLUSTRAVOX was discovered 

and field-tested by leading indus- 
tries before the war. When America 
was precipitated into the greatest 
training job of all time it came into 
extensive use for war training. With 
its aid, fighters and workers were 
conditioned in record time. New, 
scientific methods developed are 
available for your peacetime needs. 


e Illustravox is the scientific training 
method —a_ portable, inexpensive 
sound slidefilm projector. It uses 
records and slidefilm to present your 


exact and perfected training message 

. with tremendous appeal. Your 
story is presented in attention-arrest- 
ing pictures and spoken words. 


e Because it is the ONE BEST WAY to 
train scientifically, Illustravox short- 
ens the time needed to train workers 
in special skills, while training them 
more efficiently. In selling and distri- 
bution, Illustravox is an advanced 
method of training people to do a 
better selling job. Write today to 
The Magnavox Company, IIlustravox 
Division, Fort Wayne 4, Indiana. 


ILLUSTRAVOX 


THE ILLUSTRATED VOICE 















Compact— 
easy to carry 















*® As reported in BUSINESS SCREEN. 
visual education has played and 
playing an ever increasingly impor- 
tant role in training men and wom- 
en to do important war industry 
jobs and the Training Department 
at Todd Pacific Shipyards, Ine.. 
Seattle plants, has taken full ad- 
vantage of the versatility and effec- 
tiveness of this teaching medium 
through the use of films. slide 
sound strips, slides and models 

In a survey conducted this month, 
executives learned that more than 
100 different training films had 
been utilized over the past three 
years and that almost 12,000 peo- 


ple have rone through training 
Estimates 500% Time Gatn 


Mr. Helmer Stubbs. Director of 
Training for Todd Pacific Ship- 
yards, Inc., Seattle Division. esti 
mates there has been more than a 
50 per cent saving in learning time 
through the use of visual aids. 
“When this yard was given its first 
government contract to build com- 
bat destroyers there was an imme- 
diate need for 10,009 shipbuilders. 
and search as we would. we could 
only find 357 men skilled in the 
various crafts. We HAD to develop 
an immediate training program 
which could teach shopkeepers. 
farmers and housewives how to 
build a fighting ship and we had to 
use skilled old-timers as teachers.” 
Stubbs said. 

“Our instructors were all expert 
craftsmen and long on correct pro- 
cedures, but short on actual teach- 
ing ability because they had never 
had occasion to teach. With the use 
of film strips made in the plant, na- 
tionally circulated industrial films 
and models we were able to give 
our people specialized skills very 
rapidly. We have found our em- 
ployees learned 90% through their 
eyes and 10% through their ears.” 


Use Movies ANbD SLIDEFILMS 


This Department has made two 
16 mm. Kodochrome sound films 
and 13 slide and sound films on 
such subjects as: Shipfitting. Re- 
frigeration, Pipefitting, Safety, In 
duction Training, etc., for trainee 
and has made up three natural 
color slide films to educate super- 
visors on new procedures. The 
latest of these, Veterans in Indus- 
try, outlines the procedure set up in 
all Todd shipyards for the reem- 
ployment of returned veterans and 
the methods utilized in placing 
them. To date, this organization in 
its two Seattle plants, has 400 vet 
erans of this war at work. 

The Model Shop has made from 
wood almost every technical part of 


the destroyers being built in the 


SAFETY FILMS AT 


CASE HISTORY REPORT 


Todd Shows ‘Safety Aids 


Workers at Todd See Safety Films via Shadow-Box Screen 


FILMS for 
INDUSTRY 


— for two decades 


HAVE YOUR NEXT FILM 
MADE IN FULL COLOR 


Up until now the use of full color has been restricted to 


close-up and medium shots when interior manufacturing 


operations have been shown. 


Now for the first time you can see long shots in plant bays 


600 feet in length. It is surprising how much more effective 


full color scenes can be when made with sufficient lighting 


and the proper exposure. 


Have your next picture made on 16mm full color film. 


Come to an organization thoroughly experienced in pro- 


ducing color films of large operations. 


LOUCKS :NORLING 


245 WEST 55 TH 


MOT 


SLIDE FILMS 


yard, including a 34 inch to the 
foot model of the vessel itself, com- 
plete to the last detail. 

According to: Mr. Stubbs, Selec- 
tive Service took almost 40 per cent 
of the men at work in the yard with 
replacements coming from women 
and older men. “The Training Pro- 
gram in the yard is a continuous 
process not only for the new em- 
ployees but in addition for work- 
men who were trained as specialists 
and are coming back to the school 
now for a full journeyman’s under- 
standing of their craft. Visual aids 
are making the job of additional 
instruction, just as it made the 
initial learning process, faster and 
better. We have found when a man 
sees it, he understands it quicker.” 





New Motion Picture Tells 
Story of Magnesium 











+ An indication of the role of 
magnesium in war-time and a hint 
of its possibilities in post-war in- 
dustry are contained in a new mo- 
tion picture, The Story of Mag- 
nesium, recently completed by Atlas 
Educational Film Company for the 
Hills McCanna company. 

Filmed for the most part in the 
sponsor's Chicago foundry, the pic- 
ture portrays the “miracle” metal’s 
superiority in weight, strength, 
pouring qualities, machining qual- 
ities and ease of handling. 

Overcoming the natural difhcul- 
ties which foundry dust, smoke and 
fumes present, the producers have 
included scenes dealing with pour- 
ing, heat-treating, and the like. 

The picture gives details of mass 
production of cores and molds, the 
pouring of castings, inspections, 
machining, heat-treating, ageing, 
and laboratory tests. A 40-minute 
sound film, it is available without 
charge from the Hills McCanna 
Company, Chicago. 





ART DIRECTOR, 
PROJECT DIRECTOR 
with proven background of 30 years 
experience wants to change to the 
mechanical or industrial field in 
slide training films, with opportu- 
nity for an exciting postwar future. 
Now employed. Will go anywhere. 
Write Box 40 
BUSINESS SCREEN 
157 E. Erie, Chicago 11 





Business Screen Magazine 














92-Frame Slidefilm on 
Principles of Soldering 











+ Perhaps the first comprehensive 
and up to date visual treatment of 
the tools and techniques of solder- 
ing is represented in a discussional 
slidefilm type slidefilm, Soldering, 
produced and now being distribu- 
ted to industry generally by The 
Jam Handy Organization. This sub- 
ject has been widely and effectively 
used in aviation mechanics and avi- 
ation metalsmiths courses in war 
production, and recently has been 
made available for use by the 
metals trades and industries gen- 
erally. 

Soldering totals 92 pictures or 
work-procedure patterns, 
graphs, 


photo- 
graphs, dia- 
with lettering and la- 
bels superimposed on the film for 
augmenting and clarifying visual 
material. This film has 
planned that it provides foremen or 


drawings, 
grams, etc., 


been so 
other instructors with a logical les- 


visual material 
necessary. The film has been di- 


son pattern and the 


vided into eleven sequences each of 
which can be used for a single ses- 
sion or lesson if desired. They are: 
definition of solder—explanation of 


its use—soldering methods and 


Huxes—ty pes—applications—heat 
sources—bit—steps in soldering— 
preparing the bit—soldering cables 

terminals, taps and splices—sol- 
dering sheet metal—safety precau- 
tions. 

As a rule, this film is used as 
supplementary teaching material— 


to give the beginner—in advance of 





(Above) 92 pictures like this give de 
tailed training facts. 


workshop practice and work proj- 
ects—the purposes, tools, materials 
and simpler techniques of solder- 
ing, plus safety practices. Its use is 
followed by actual contact with 
material and equipment under su- 
pervision. 

slidefilm is available 
through local visual dealer repre- 


The new 
sentatives of the producer and 
Detroit 
headquarters for direct purchase. 


through the company’s 





ROCKETT FILMS. 


ee 


SUNSET 


HOLLYWOOD 
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LEADING USERS OF INDUSTRIAL FILMS 
RECOMMEND DA-LITE SCREENS 


Scene From the interesting 
sound slidefilm “A Morning 
at Moorman’s” which is be- 
ing shown to dealers, mem- 
bers of the Moorman organi- 
zations, customers and pros- 
pective customers on Da-Lite 
Challenger Screens. This film 
shows the manufacturing fa 
cilities, research laboratories 
and feeding activities on 
Moorman’s experiment farm. 
It takes the form of a con- 
ducted tour by a nationally 
known news commentator. 
Wherever shown, the film has 
been accorded enthusiastic 
reception. 






















ona 
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“DA-LITE SCREENS 







E. H. WILSON 


Moorman 
Manufacturing Company 
Quincy, Illinois 


To acquaint its dealers and customers with the methods of making 
Moorman feeds for cattle, poultry and hogs, Moorman.Manufac- 
turing Company uses slidefilms. To show these films Da-Lite 
Screens were selected. Mr. E. H. Wilson, Vice President, writes: 


“We had had some previous experience, mostly of 
a personal nature, with screens for projection use, 
and the decision to use Da-Lite screens was made 
with the knowledge that they bring a brilliance of 
reproduction, as well as a convenience that could 
not be excelled. We realize the importance of elim- 
inating all stray light when these pictures are shown 
and under such conditions it is particularly impor- 
tant to have a screen with the highest possible degree 
of brilliance, and we feel that we have this in Da-Lite 
screens. We are very well pleased with the results 
we have secured in using them.” 


Scores of other users of industrial films also rely on Da-Lite 
Screens not only for dealer and public relations programs, but 
for the efficient, quick training of workers for 
war production jobs. Ask your supplier about 
time-proved Da-Lite equipment! Write for 
literature! 





Reg. U.S. Pat. Off. 


DA-LITE SCREEN COMPANY, INC. 


Dept. 3BS, 2723 N. Crawford Ave., Chicago, Ill. 








DeVRY'S FIELD ENGINEER 


IRA L. FLEMING 


+ A newly created position ol field 
engineer of DeVry Corporation has 
been filled by Ira L. Fieminc. Mi 
been in charge of 
De\ ry s 


plifer and speaker divisi yn for hive 


Fleming has 


sound engineering in am- 
years. In his new position he will 
cooperate closely with government 
the | 


installation and 
maintenance of 


agencies in 
motion picture 


sound equipment and panoramic 


vunnery trainers for the army. navy 
and marine corps. His post-war ac- 
the 


operation and maintenance of thea- 


tivities will cover inctallation, 
tre projection equipment and the de- 
velopment of an international field 
engineering service department 


DeVry. 


Formerly an instructor in radio 
- electronics at De Forect’s Training. 


Mr. knowledge of 


motion picture sound and television 


Ine.. Fleming's 
will be made available to exhibitors 
and projectionists as television re- 
ceivers become a part of the equip- 
ment of the nation’s motion picture 


theatres. 


Six New I. T. & T. Outlets 


+ GeorcE A. 


of International 


Hirtiman, President 


Theatrical and 
Telev ision ( orporation., announces 
the franchises to 


securing of two 


open six additional 16mm. ex 
the company s 
product in Boston. New Haven. 
Portland (Maine), Memphis. New 
Orleans and Charlotte. These |. T 
& T 


through arrangements with 


change outlets for 


branches were made pos ible 
ARTHUR 
Lockwoop and Louis Gorpon for 
the New England 
Wetts ALEXANDER Russ 

McGee for the The latter 
will continue to operate the Atlanta 
. and in addition to setting 1 


New On 


area. and with 
and 
South. 
fy 

once 


exchanges in Memphis. 
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Personalities in the News 


leans and Charlotte. will also take 
over the present Walter O. Gutlohn 
office in Dallas. This expansion is 
in line with Mr. Hirliman’s plan 
to eventually set up thirty branches 
the 


for domestic distribution of 


company s 16mm. product. 
* Harry J. RoTHMAN, 
vice president of International The- 


executive 


atrical and Television Corporation, 
the appointment of 
ZeLLA G. YOuNG as head of produc- 
tion for the educational department 


announces 


for that company. Miss Young has 
had experience as director, scenar- 
both the 
ssmm motion picture 


ist. and film editor in 


lomm and 
fields, as well as in radio and the- 
Her most recent affiliations 
have been with Universal and RKO- 
Pathe Pictures. 


atre. 


Eastman Kodak Company 
Advances Five Officials 

+ Five officials of Eastman Kodak 
Co. (Rochester) pro- 
moted. Pertey S. WiLcox, presi- 
the Eastman 
Corp. since its organization, and 
HeRMAN C. Sievers, for ten years 
vice-president in charge of sales 


have been 


dent of Tennessee 


and advertising, have been elected 
vice-chairmen of the board of di- 
rectors. ADOLPH STUBER, vice-presi- 
dent of the company, has succeeded 
Sievers as head of sales and adver- 
CHartes K. FLINT, viee- 
president, was named a director to 
replace the late ALBERT F. SuLZER. 
The president of 
Eastman, elected to succeed Wilcox, 
is James C. Wuire, former vice- 
president and general manager. 


tising. 


new Tennessee 


SKILL and EXPERIENCE 


When wind and tide and boat design present the 


same opportunity to all, it takes skill and experi- 


ence for a skipper to be a consistent winner. Like- 


wise, in the field of motion pictures, standardized 


equipment presents an equal opportunity to all pro- 


ducers. We at Springer Pictures are confident of 


our skill and experience. All we ask is a position 


at the starting line when you contemplate producing 


an educational or industrial motion picture. 


SPRINGER PICTURES, INC. 


FISHER BUILDING 
DETROIT, MICHIGAN 


MOTION PICTURES 


ANIMATION 


35 WEST 45th STREET 
NEW YORK, N. Y 


SLIDE FILMS 


JOINS RCA I6MM. STAFF 


Mitton A. RoMNEY 


* Appointment of Mitton A. Rom- 
NEY as for RCA 
16mm equipment in the Cleveland 
HAROLD 
Winters, Cleveland regional man- 
ager for the RCA Victor division. 
Mr. Romney has been associated 


sales manager 


area was announced by 


with RCA for two years as sales 
representative in the Chicago re- 
gional office. For more than twenty 
years he has had close contact with 
the industrial field and film pro- 
ducers in the middle west. During 
a large part of this time he was en- 
gaged in the banking business in 
Chicago. 

Mr. Romney will make his head- 
quarters at the Cleveland office, his 
territory including Ohio, Michigan, 
West Virginia, Kentucky, and West- 
ern Pennsylvania. 


E. B. Films Name McClelland 

+ According to recent announce- 
ment, A. J. (Bert) McCrLe_ianp 
has been named exclusive represen- 
tative for Encyclopaedia Britannica 
Films for the states of Illinois and 
Missouri. 


Reception Honors Hodge 

* An informal reception honoring 
Tom Hopce, veteran Film executive 
of the British Information Services, 
was given at the Stevens hotel dur- 
ing his recent visit in Chicago. Mr. 
Hodge and J. R. WiiuiaMs, British 
Film Staff, were visiting their Mid- 
west offices before the former re- 
turns to England April 1 for a 
brief period. 

Youngstein to Treasury 

+ A new addition to the executive 
staff of the Motion Picture and 
Special Events Section of the War 
Finance Division, U. S. Treasury 
Department, is Max E. YouNGSTEIN, 
who joined that office recently as 
publicity director. 
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For 16mm. Film—400 to 2000’ Reels 
FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of l6mm. film. 


FIBERall 





Only original 
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Fiberbilt Cases 
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Major John C. Rose 
Joins Pathescope, N. Y. 











+ Major Joun C. 
the Pathescope 
York, 


charge of creative operations and 


Rose has joined 
New 


as production executive in 


Company. 


development of new techniques for 
applying motion pictures and film- 


strips to educational and promo- 
tional problems. 

Major Rose brings an unusual 
range of experience to the Pathe- 


scope organization. He served both 


Compton Advertising and Young 
and Rubicam in New York as a ra- 
dio and account executive respect- 
ively. This was followed by several 
vears in Promotion 
and Story 


Walt 


he participated in the 


Hollywood as 

Research Director with 
Disney. During this period, 
production of 
such outstanding films as Fantasia 
and The Ugly Duckling, and head. 
ed the Disney Field Survey in South 
America, Salu- 
edu- 


which resulted in 


dos Amigos and a series ‘of 
Coordinator 


of Inter-American Affairs. 


cational films for the 

In 1942 he was commissioned by 
the Army for a special assignment 

the creation and development of 
visual education materials for the 
Army Education Program. Among 
the results were: G./. Movie Weekly, 
balanced 45 programs of 
16mm. shorts assembled from vari- 
ous production sources (official and 


minute 


commercial) and distributed on a 


regular weekly basis through a cir- 


cuit system, to all military units 
throughout the world; the AEP 
Graphic Charts, a comprehensive 


series of wall charts for use as vis- 
ual aids in connection with educa- 


tional courses specified for the 
Army's post-hostilities program: 


and the USAFI Visual Aids Depart- 


ment, providing film utilization 
services for the U. S. Armed Forces 


Institute. 


Automotive Man Named 

V. T. C. Account Executive 
+ R. M. W. Swaw, 
executive for Visual Training Cor- 
has been well known for 


new account 
poration, 
the past 20 years in the automotive 
industry, serving as Oldsmobile ad- 
vertising manager, director of ad- 
vertising and sales promotion, and 
assistant 
Other 

general 
Overland. 


general sales 


experience 


manager. 
includes that of 
of Willys- 


experience 


sales manager 
Toledo, 
in the commercial 
industry. 
In 1942. 
Washington. 


and 


motion picture 


WPB. 


acting as a liaison of- 


Shaw joined 


(CONTINUED ON THE NEXT PAGE) 








There's a 


PLOT BEHIND THE PLOT 
in every Sarra production 


Ys. we often help to plot the application and 


use of films before production starts. 


Studying your problem is the first step in 
building a film program that will get results. 
Sarra quality and technique are well known 
but no production is satisfactory unless it is an 


integral part of an all-over plan. 


We'd like to have a specialist discuss with you 


our planned methods for result productions. 


QUALITY MOTION PICTURES AND SLIDEFILMS 


SARRA,\ne iil 


CHICAGO - NEW YORK - Bios i atataes 


ADDRESS INQUIRIES TO 16 EAST ONTARIO STREET, CHICAGO 11, ee 5151 








(CONTINUED FROM PREVIOUS PAGES) 
ficer between Washington and re- 
gional offices and later headed the 
Office of Civilian Requirements for 
WPB’s Detroit region. 


VTC Adds Two Writers 
+ Two new technical writers join- 


ing the staff of Visual 
Corporation are Dew C. 


Training 
GARDNER 
and Ricuarp H. Stevenson. Gard- 
ner has been active in the field of 
industrial electronics for the past 
8 years and was formerly con- 
nected with U. S. Naval ordnance 
and General Motors. He has spe- 
cialized in developing logical rea- 
soning processes for localizing elec- 
tronic faults and has also done ex- 


tensive work in methods of pre- 


ventive maintenance for electronic 


equipment. Mr. Gardner’s father, 


MOTION 
PICTURE 


PROJECTION 

SPOTLIGHT 

FLOODLIGHT 
EXCITER 


MOTION PICTURE 
PRODUCTION 





Projection Lamps. 


These Names Made News 


Le Clair H. Gardner, was one of 
the earliest pioneers in the motion 
picture industry in this country in 
exhibiting, writing and film pur- 
chasing in California and Michigan. 

Stevenson, who will write instruc- 
tion manuals and other technical 
material for the company, was, un- 
til recently, a Lockheed Aircraft 
engineer. He has had experience as 
a free-lance writer, selling material 
not only to the Hollywood studios 
radio net-works, but 
publicity, technical 
magazine articles, and fiction. While 


and major 


also. writing 


doing post-graduate work at Co- 
lumbia University, he was a mem- 
ber of the National Motion Picture 
Board of Review. 


Eldon Imhoff Joins Victor 

+ A former associate visual educa- 
tion specialist with the War Depart- 
ment, ELpon Imuorr, has been add- 
ed to the sales staff of the Victor 
Animatograph Corporation, Daven- 
port, Iowa. 

Mr. Imhoff’s background in- 
cludes fifteen years activity in vari- 
ous branches of still and motion 
picture photography, including 
slide, strip film and motion picture 
production as well as installation of 
equipment in these fields. 

Shortly after the outbreak of the 
war, Mr. Imhoff went to the head- 
quarters of the Eighth Service Com- 
mand, where he, with seven other 
men, under the direction of Major 


ELpon IMHOFF 


Dennis Wittiams, formulated ini- 
tial plans for the Army’s film train- 
ing program and the Navy camps 
in that service command. Since then 
he has been visual aids coordinator 
and associate visual education spe- 
cialist at Camp Hood, Texas. 





LAMPS 


Old films take on new radiance with Radiant 


Radiant Exciter Lamps will 


do full justice to your sound film. 


RADIANT LAMP CORPORATION 


Lamps from 50 to 10,000 watts 


300 Jelliff Ave., Newark 8, N.J. 


Scotch Highlanders See Film Programs 


+ The first motion picture show 
to be held in the Scotland High- 
land town of Tomintoul was pre- 
sented to the inhabitants recently 
by a mobile film unit of the 
British Ministry of Information. 
The show which included news 
reels, documentaries, and enter- 
films, was advertised 
for weeks in advance and since 
scarcely any of the townspeople 
had ever seen a movie, was the 
main topic of conversation for 


tainment 


days preceding. 


men came in large numbers. 


lection was 
charity. 





Early snow fell in the moun- 
tains and blocked the usual road 
to Tomintoul so the film unit 
had to turn around and make an- 
other approach. The program 
was held in the village Memorial 
Hall where the sheep farmers, 
stone quarrymen, and lumber- 


Admission was free, but a col- 
made for a war 


Visual Education's Catalogs 


+ The Visuat Epucation Serv- 
1cE, INc., and its president, Dick 
O’NeIL, announce the publica- 
tion of two new catalogs, The 
Latest in Sound Entertainment 
Pictures and 16mm Silent-Sound 
Films — Social Studies. Copies 
and information can be secured 
from the organization’s head- 
quarters, 116 Newbury St., Bos- 
ton 16, Mass. 


“How to Conquer War" 
Is New Federalist Film 


+ How to Conquer War, a new 
35 mm. filmstrip with 200 pic- 
tures and titles, has just been re- 
leased by Federalist Films. The 
film shows why Madison, Ham- 
ilton and Jay held out for a 
federal government to save the 
13 states in 1787. For informa- 
tion, write the producer, 391 
Bleecker Street, New York 14. 


(Below) Scotch Highlanders learn about 16mm sound projection 
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New Executive for Agency 


+ H. J. Derrericu has been ap- 
pointed account executive on the 
staff of Florez, Phillips & Clark, 
Detroit marketing agency. Identi- 
fied with the automotive industry 
since 1907, Detterich has long spe- 
cialized in truck, bus, and equip- 
ment advertising and marketing. 
Associated with McCann-Erickson 
and Roche, Williams & Cleary ad- 
vertising agencies, he wrote for the 
Ford and Studebaker Truck ac- 
counts. 

In the industrial field he also 
worked on the Barrett-Craven, Whit- 
ing Corporation, and Gray-Jensen- 
Douthit accounts in Chicago. 

Detterich also spent two years in 
production, research, and technical 
writing in the Quartermaster De- 
partment in the Chicago area. 


Executives in the Travel News 


* Mitton J. SaLzpurc, president 
of Pictorial Films, Inc., has con- 
cluded a mid-western sales tour 
after contracting with Bell and 
Howell, Ideal Pictures and Central 
Camera of Chicago, Illinois, to dis- 
tribute Pictorial’s 1945 line-up of 
feature pictures and short subjects. 
+ H. B. EnceL, sales manager of 
DeVry Corporation, is making an 
extensive tour of the southern 
states for the purpose of conferring 
with theatre equipment dealers re- 
garding new DeVry theatre pro- 
jectors and sound equipment. 

* Georce A. Hiruman, president 
of International Theatrical and 
Television Corporation, and Harry 
A. Kapit, head of the Walter O. 
Gutlohn, Inc., division of that com- 
pany, are on the west coast. 








You wouldn't buy a tractor to do a 


wheelbarrow's job... nor visa versa 


. - « but in selecting the right vehicle for an effective film 


production, there's a temptation to go off the “deep end," and 


perhaps limit the return on your visual training or merchandising 


investment. 


A staff experienced in film production will save you time, 


money and disappointment, and give you practical assistance 


in connection with your visual problems. 


Expert counselling service is available at PHOTO & SOUND, 


Inc., without obligation. 


PHOTO & SOUND, Inc. 


606 Montgomery St. 


San Francisco || 








NEW 16MM FILMS 
of Britain at War! 


Of Interest to Your Audiences 


e AIR BATTLE e 





OTHER 16MM FILMS AVAILABLE 


OUTWORKING: A factual por- 
trayal of war production outside 
Britain's regular war plants. 
Many a country house sitting 
room has been converted into 
useful space in which people 
from all walks of life spend spare 
time producing products for war. 
1 reel, 12 min 


CHILDREN OF THE CITY 
The story of juvenile delinquency in 
wartime Scotland and the means used 
to solve this important problem. 3 
reels, 30 min 


In the greatest air bat- 
tle since the Battle of 
Britain, planes of the 
RAF and USAAF re- 
sisted an attack by the 
Luftwaffe over Holland, 
Belgium and France on 
New Year's Day of this 
year. Results in planes 
lost: Germany, 136; 
RAF, 4. 1 reel, 7 min. 


vr. : 





HOUSING IN SCOTLAND 
In recognition of the need for better 
living conditions in Scotland, this film 
presents the plans to remedy the situ- 


ation. | reel, 14 min 





2 reels, 16 min. 


¢ REHABILITATION SUBJECTS » 


BACK TO NORMAL: War casualties are shown using their 
new artificial limbs in many very highly skilled occupation: 


PSYCHIATRY IN ACTION: A complete story of the treat 
ment of war neuroses from admission of patients to final 
discharge and after care. 7 reels, 62 min. 


LIFE BEGINS AGAIN: The treatment of military and indus 
trial war casualties and the preparation for a new start 
when wounds are healed. 2 reels, 2] min. 





All films available for either loan or purchase from these offices 
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| ¢ BYRONS 


INCORPORATED 


Wow 


l6mm KODACHROME PRINTS 


completed and processed 
in 


72 HOURS 


syron’s skilled technicians and precision equip- 
ment produce 16mm Kodachrome Prints that excel 
the originals with full fidelity of definition 











and sound. 
The most complete 
l6mm Sound Motion Picture Studios in the East 


pxRons 


te enw 4. Ys Otis 
» 


1712 Connecticut Ave., N.W. 
Washington, D. C. 











If you want to supplement your own film program, 
try these different 3-reelers (16mm sound): 


“KAMET CONQUERED" 


A vivid record of a thrilling expedition in the Hima- 
layas. 


“WITH WILLIAMSON BENEATH THE SEA" 


A grim and relentless struggle for existence in the majes- 
tic forests of the ocean. 


“IN THE FOOTSTEPS OF ST. PATRICK” 


An authentic production made in Ireland. 


“THIS IS CHINA” 


Gives a new and unforgettable understanding of China’s 
life, culture and tradition. 


Send for catalogue listing hundreds of other cartoons, 
musicals, short subjects and features in 16mm Sound. 





Exclusive 16mm Distributors 


COMMONWEALTH PICTURES CORP. 


729 SEVENTH AVENUE NEW YORK. 19, N. Y. 











VISUAL 


Permanent U.S. Visual Office 


e U. S. OFFICE OF EDUCATION POSTWAR PROPOSAL ¢ 


* A plan of organization to im- 
prove the service of the U. S. Office 
of Education in the post-war period 
includes the creation of a Division 
of Auxiliary Services. This division, 
as outlined in the ANNUAL REPORT 
of the Agency, lists specialists in 
seven units: 

lL. Service to Libraries 

2. School-Community Recreation 

}. Administration of School and 
College Health Services 
1. Problems of School Lunch- 
room Management 
5. Educational Uses of Radio 
6. Visual Education 
7. Services for the Blind 


SEVEN AUXILIARIES GROUPED 

“As ordinarily regarded by 
schools, school systems, and higher 
educational institutions, all of these 
services, with exception of number 
(7) above, are essential auxiliaries 
or ‘helpers’ of the school in the 
educational process,” according to 
the Report. “The functions repre- 
sented by the first six Units contin- 
uously cut across several educa- 
tional levels and types of schools 
and school programs. The seventh 
Unit is a service to blind adults in 
occupational adjustment. By group- 
ing these various services together 
in one Division they can be assured 
the careful and understanding divi- 
sional administrative leadership 
that the proper development of 
their important service functions 
requires.” 


VisuaL Unit ORGANIZATION 

The proposed office of the Direc- 
tor of the Division of Auxiliary 
Services will have an Assistant Di- 
rector, an Administrative Assistant, 
and three secretaries working di- 
rectly with him. Each of the seven 
units described above will maintain 
its own organization. The Visual 
Education Unit, for example, will 
be headed by a Chief of Visual 
Education and his assistant and will 
also include: 

1. Specialist for Production Tech- 

niques 

2. Specialist for Distribution 

Techniques 

3. Specialist for Utilization Tech- 

niques 

4. Two Specialists for Visual 

Aids 

5. Four Research Assistants 


6. Two Field Service Consultants 


The phenomenal growth in Vis- 
ual Education which has taken place 





DEVELOPMENTS IN THE NATION’S 











CAPITOL 


in the United States during the past 
three years—in the war training 
programs of the Army and Navy 
and in civilian training through 
the Office of Education war training 
films is acknowledged in the Re- 
PORT. 
country, motion pictures, film strips, 
and other visual aids have been 
widely used to teach people how to 
do things. The number of motion 
picture films available for strictly 
educational! purposes during the 
past three years is more than six 
times greater than the total of all 
the educational films made in this 
country during the previous thirty 
years. The Army has stated that the 
use of training films speeds up 


“For the first time in this 


training as much as forty percent; 
the Navy reports that students learn 
thirty-five percent faster and that 
facts are remembered up to fifty- 
five percent longer. Reports from 
experienced training directors who 
have used Office of Education war 
training films estimate that these 
films increase training effectiveness 
between twenty-five percent and 
fifty percent.” 


NEED FOR LEADERSHIP 

There is a real need for leader- 
ship to the schools and colleges of 
the Nation if these training re- 
sources now available are to be 
more generally utilized in civilian 
training and if educational uses of 
visual aids to instruction are to re- 
sult in the development of addition- 





KODACHROME 
STOCK SHOTS 


To producers only, we offer 
quite a selection of 16 m/m 
Kodachrome stock shots. We 
also have hundreds of thous- 
ands of feet of black and white 


35 m/m shots. 


Need something? Maybe we 


have it. 


FREDERICK K. ROCKETT 
COMPANY 
6063 Sunset Boulevard 
Hollywood (28) California 
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al materials. The Office of Educa- 
tion, with the experience acquired 
in the production of war training 
films, is peculiarly fitted to provide 
such leadership. The Visual Educa- 
tion Unit proposed could well per- 
form the following functions: 

i. 30 the 
techniques which tend to make edu- 
cational motion pictures more effec- 


conduct resea rch on 


tive in meeting specific instruction- 
al and training needs. 

2. To 
the basis of these surveys, 
reports of the equipment available, 
the average annual budgets, the per 
pupil expenditure, the administra- 
tive set-ups, the organization of film 
libraries, the average number of ti- 
tles in these libraries, 


conduct surveys, and on 


to make 


criteria for 
the purchase of new visual mate- 
rials, and other data pertinent to 
visual education and useful to 
schools and colleges. 

To hold conferences of lead- 
ers in the field in order to pool the 
experience of these leaders with re- 
spect to programs of production, 
distribution, and utilization of vis- 
ual aids concerning the needs of 
schools and colleges, production 
techniques, etc. 

1. To administer the distribution 
of the 1,000 sound motion pictures 
and film strips that are now the 
property of the U. S. Office of Edu- 
cation together with the 20,000 still 
pictures valuable in certain special- 
ized vocational training areas. 


Rehabilitation Subject of 
Visual Workers’ Luncheons 

+ The last two February luncheon 
meetings of the Washington Visual 
War Workers were devoted to dis- 
cussions of films on the subject of 





rehabilitation. At the February 21 
meeting, the discussion panel con- 
sisted of Captain J. F. Beattie, 
Chief, Office of Visual Information 
and Exhibits, Veterans Administra- 
tion; Ropert Hutron, Program 
Office of War Informa- 
tion; and Taytor M. Mi ts, Chief, 
Bureau of Motion Pictures, Office 
of War Information. 


Manager, 


CHAMBERS AND MALONEY SPEAK 

At the March 14 
members of the Photo Science Lab, 
Bureau of 
Aeronautics, addressed the group. 
Lr. Gorpon CHamsBers, USNR, 
Technical Assistant and Advisor to 
the Head of PSL, told about the 
facilities of Photo Science Lab, and 
Lr. Georce Maroney, USNR, Mo- 


tion Picture Producer, discussed the 


meeting, two 


Photographic Division, 


motion picture production activities 
at the PSL. 


Holtz Addresses Treasury 
Groups on Film Program 

+ Merriman H. 
16mm. consultant to the 
ance Division of the U. 
Department, 
sentatives of the Motion Picture and 
Special Events Section of the War 
March 6 
Following his address. 


Hotz, Special 
War Fin- 
S. Treas- 
addressed 


ury repre- 


Finance Division in 
Washington. 
an open forum was held on all mat- 


ters pertaining to the 16mm. 


on 


pro- 
gram—including production, distri- 
bution, and exploitation. 

It is indicated that there will be 
eight to ten short subjects of from 
fifteen to twenty minutes each and 
at least six 114-minute impact trail- 
ers available during the Seventh 
War Loan. First prints on these 
subjects will start going to the field 
sometime early in April. 


“Air Battle" New 





WE BUY 








Equipment Today. 


I115'/2 





SOUND SLIDEFILM 
EQUIPMENT 


Illustravox, Operadio, RCA, Sound 
Projects, Picturephone, Webster 
Also Slidefilm Projectors 


Dispose of Your Present Equipment 
and Buy Modern When Peace Comes. 


Send us Full Details of Your Available 


0. J. McCLURE TALKING PICTURES 


WASHINGTON BLYD., CHICAGO 7—CANa! 49/4 


British War Film 
+ New 
motion 


l6mm sound 
pictures 
available from nation- 
wide U. S. outlets of 
the British Information 
Services include Air 
Battle, a one-reel, 8- 
minute subject, and 
Housing in Scotland, 
two-reeler, 14 minutes 


now 


long. 

Former is a newsreel 
account of the greatest 
aerial combat action 
ain. Allied fighters 
blast the Luftwaffe out 
of the skies on New 
Year’s Day, 1945. The 
other shows need for a 
half million new hous- 
Films 


are available for loan 


es in Scotland. 


or outright purchase. 
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ALL STEEL 
STORAGE CABINET 


Model MM 119—capacity forty 
400 ft. twenty 800 #t., 
1200 #t., 1600 ft. 
with special drawer for strip film. 


twenty 
twenty reels; 
Two utility drawers in base, Key 
lock, dustproof, fire resistant. 
Typical of more than 50 models 
from which to choose. 





For over 28 years providing safe storage and protection for 


e@ FILM CLEANING MACHINES 
@ FILING & STORAGE CABINETS 
@ REELS & CANS 


important films in the professional motion picture, industrial 


and school fields. 


@ REWINDS & SPLICES 
@ EDITING TABLES 
© SHIPPING CASES 


Write for 
illustrated 
folder 


vp kopucts 


TREET 


Y) 
{ 


RIPLE-PU 
M-SLIDE PR 


RPOSE 
OJECTOR 


, Y m w 


l Wl 
s “Ml re Ya 


© For 2x2 Paper or Glass Slides 
® For Single Frame Slidefilm 
© For Double Frame Slidefilm 









D's easier, more economical to use this ver- 
satile 3-in-1 projector. Gives more illumination 


\ 
¥ 


Rataatty Set ep r + ae OA ncnyy” apy os yt of image. Can 
ted changed from to slide showing — in a 

bias abe jiffy! Has Manumatic slide carrier — Kwik-Lok 
Cleaned Easily spiral focusing — smooth tilting — accurately 


centered optical system. 300 watt lamp capacity. 
Complete with custom-built carrying case. 


Now Available on MRO Ratings to 
Educational Institutions — Army and Navy 
Maritime Bases— Government Agencies 
War Industries — Medical Professions, etc. 


Film Loops Naturally 
. - Will Not Scratch 


Conveniently Portable 
—Yet Very Stable 


eet 






Dept. B, 1220 W. Madison St. J 
Chicago 7, U.S.A. A 
— ses 


—_——_——— ——_ 


GoldE Manufacturing Co. 











A NATIONAL DIRECTORY OF VISUAL DEALERS 


For the convenience and guidance of industrial-educa- 
tional users of motion pictures, slidefilms and other 


visual services, this National Directory provides selected 
sources for rental or purchase of equipment, films, etc. 


CONTACT THESE CONVENIENT REGIONAL SOURCES FOR EQUIPMENT, FILMS AND PROJECTION SERVICE 


EASTERN STATES 

CONNECTICUT 

Hebert Studios, Inc., 53 Allyn St., Hart- 
ford 3, Conn 

DISTRICT OF COLUMBIA 

The Jam Handy Organization, Inc., 
Transport'tn. Bldg., Washington 6, D.C 

Paul L. Brand, 816 Connecticut Ave., 
Washington 6, D.C 

MAINE 

Stanley Dana Corp., 263 St. John St., 
Portland, Maine 

MARYLAND 

Kunz Motion Picture Service, 432 N. 
Calvert St., Baltimore 2, Md 

Stark Films, 537 N. Howard St., Balti- 
more 1, Md. 

MASSACHUSETTS 

Jarrell-Ash Company, |65 Newbury St., 
Boston 16, Mass 

Visual Education Service, Inc., |16 
Newbury St., Boston 16, Mass 

NEW HAMPSHIRE 

A. H. Rice and Co., Hollis, N. H. 

NEW JERSEY 

Art Zeiller, 120 Central Ave., Glen 
Rock, N. J 

NEW YORK 

Hallenbeck & Riley, 562 Broadway, Al 
bany 7, N. Y 

Buchan Pictures, 79 Allen St., Buffalo, 


Bertram Willoughby Pictures, Inc., Suite 
600, 1600 Broadway, New York City. 

Walter O. Gutlohn, Inc., 25 W. 45th St., 
New York 19, N. Y 

The Jam Handy Organization, Inc., 
1775 Broadway, New York City 18. 

Institutional Cinema Service, Inc., 1560 
Broadway, New York City 19 

King Cole’s Sound Service, 203 E. 26th 
St., New York City. 

S. O. S. Cinema Supply Corp., 449 W 
42nd St., New York 18, N. Y 

John E. Allen, Inc., Box 383, Rochester 7, 
De oe 

PENNSYLVANIA 

Kunz Motion Picture Service, 1319 Vine 
St., Philadelphia 7, Pa 

WEST VIRGINIA 

J. G. Haley, P. O. Box 703, Charleston 
23, W. Va 

SOUTHERN STATES 

ALABAMA 

Wilfred Naylor, 1907 Fifth Ave., No., 
Birmingham 1, Alabama 

FLORIDA 

Ideal Southern Pictures Co., 9536 N. E 
Second Ave., Miami, Fla. 

Bowstead’s Camera Shop. 1039 N 
Orange Ave., Orlando, Fla 

GEORGIA 

The Distributor’s Group, Inc., 756 W 
Peachtree St., N.W., Atlanta, Ga. 

Calhoun Company, 10! Marietta St., 
Atlanta 3, Ga 

Stevens-Ideal Pictures, 89 
N. W., Atlanta, Ga. 

KENTUCKY 

D. T. Davis Co., 231 W. Short St., 
Lexington, Ky. (Also Louisville, Ky.) 


Cone St., 


LOUISIANA 

Stanley Projection Company, 2!1!!/, 
Murray St., Alexandria, La 

Jasper Ewing & Sons, 725 Poydras St., 
New Orleans 12, La. 

Feltus B. Stirling, 2005 Ferndale Ave., 
Baton Rouge 15, La 

Ideal Southern Pictures Co., 336 Bar- 
rone St., New Orleans, La. 


MISSISSIPPI 
Herschel Smith Company, 119 Roach 
St., P.O. Box 1187, Jackson 110, Miss. 


TENNESSEE 

Ideal Pictures Corp., 18 S. 3rd St., 
Memphis, Tenn. 

Frank L. Rouser Co., Inc., P. O. Box 
2107, Knoxville 11, Tenn. 

VIRGINIA 

Ideal Pictures, 219 E. Main St., Rich- 
mond 19, Va. 


MIDWESTERN STATES 

ARKANSAS 

Arkansas Visual Education Service, 
Conway, Ark 

ILLINOIS 

Ideal Pictures Corp., 28 E. 8th St., Chi- 
cago, Ill. 

Walter O. Gutlohn, Inc., 19 S. La Salle 
St., Chicago 3, Ill. 

The Jam Handy Organization, Inc., 230 
N. Michigan Ave., Chicago 1, Ill. 

McHenry Educational Films, 64 E. Jack- 
son Blvd., Chicago 4, Ill. (HARrison 
3329) 

Stinson Projector Sales, 52! S. Lombard 
Ave., Oak Park, Ill. 

Garland B. Fletcher Studios, 218 W. 
Main St., Urbana, Illinois. 

IOWA 

Pratt Sound Film Service, 805 Third 
Ave., S. E., Cedar Rapids, Ia. 

Ryan Visual Aids Service, 409-11 Har- 
rison St., Davenport, Ia. 

KANSAS-MISSOURI 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, Kas. 

Kansas City Sound Service Co., Room 
1, Lobby floor, 926 McGee St., Kansas 
City 6, Mo. (Ideal Pictures) 

Erker Bros. Optical Co., 610 Olive St., 
St. Louis 1, Mo. 

Swank Motion Pictures, 620 Skinker 
Blvd., St. Louis, Mo. 

MICHIGAN 

Engleman Visual Education Service, 
701 W. Warren Ave., Detroit 1, Mich. 

The Jam Handy Organization, Inc., 2821 
E. Grand Blvd., Detroit 11, Mich. 

Capital Film Service, 1043 E. Grand 
River, East Lansing, Mich. 

MINNESOTA 

Film Preview, 1504 Hennepin Ave., 
Minneapolis, Minn 

National Camera Exchange, 86 S. Sixth 
St., New Farmers Mechanics Bank 
Bidg., Minneapolis 2, Minn 

OHIO 

Lockard Visual Education Service, 922 
Roslyn Ave., Akron 2, Ohio. 


Ralph V. Haile & Associates, 215 Wal- 
nut St., Cincinnati, Ohio. 

The Jam Handy Organization, Inc., 310 
Talbott Building, Dayton 2, Ohio. 

Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio. 

Martin Sound Systems, 50 Charles Ave., 
S.E., Massillon, Ohio. 


WISCONSIN 
Photoart House, 844 N. Plankinton Ave., 
Milwaukee, Wisc. 


WESTERN STATES 

CALIFORNIA 

Donald J. Clausonthue, 1829 N. Craig 
Ave., Altadena, Calif. 

Ideal Pictures Corp., 2408 W. 7th St., 
Los Angeles, Calif. 

The Jam Handy Organization, Inc., 7046 
Hollywood Blvd., Los Angeles 28, 
Calif. 

Screen Adettes, Inc., 1709 W. 8th St., 
Los Angeles 14, Calif. 

Walter O. Gutlohn, Inc., 4247 Piedmont 
Ave., Oakland 11, Calif 

Carroll W. Rice, 19 Estrella Ave., Pied- 
mont, Oakland 11, Calif. 

Hirsch & Kaye, 239 Grant Ave., San 
Francisco 8, Calif. 

Photo & Sound, Inc., 153 Kearney St., 
San Francisco, Calif. 

Screen Adettes, Inc., Sixty-Eight Post 
Bldg., 68 Post St., San Francisco 4, 
Calif. 

COLORADO 

Ideal Pictures Corp., 1739 Oneida St., 
Denver, Colo. 

OREGON 

Ideal Pictures Corp., 915 S. W. 10th 
Ave., Portland, Oregon. 

Moore’s Motion Picture Service, 306-310 
S. W. Ninth Ave., Portland 5, Ore. 
Screen Adettes, Inc., 314 S. W. Ninth 

Ave., Portland 5, Ore. 


TEXAS 

Walter O. Gutlohn, Inc., 302!/2 S. Har- 
wood St., Dallas 1, Texas. 

National-Ideal Pictures, 2024 Main St., 
Dallas, Texas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin, Texas. Also, Cotton 
Exchange Bldg., Dallas 1, Texas. 


WASHINGTON 

Rarig Motion Picture Co., 5514 Uni- 
versity Way, Seattle 5, Wash. 

HAWAII 

Motion Picture Enterprises, 12] S. Bere- 
tania Honolulu, T. H. 


CANADA 
General Films Limited 
Head Office: 
1924 Rose St., Regina, Sask 
Branches: 
535 W. Georgia St., Vancouver, B, C. 
810 Confederation Life Bldg., 
Winnipeg, Man 
156 King St., West, Toronto, Ont. 
1396 St. Catherine St., Montreal, 
Que. 


























New I6mm. Film Releases 
and Industry News 











+ The most stirring and decisive 
action from the Pacific is presented 
in Iwo-Jima, the new addition to 
the Official Films, Inc., News-Thrills 
series. 

For more than seventy days, Iwo- 
Jima is subjected to air and 
sea bombardment, paving the way 
for mass Marine landings. The film 
carries through with the story of 
the first foothold, the knocking out 
of Jap installations, the falling of 
airfields to the final victory. This 
l6mm. sound film is available at 
the Official Films office, 625 Madi- 
son Ave., New York. 


India's Film Production 


+ More than two hundred feature- 
length films a year—second in num- 
ber only to the United States—is 
the production claim made for In- 


dia by Mr. Ambalal J. Patel, one 
of that country’s leading motion 


These films are 
produced with native technicians 
who have all learned the business 
without outside instruction. 

Patel states that the high rate of 
illiteracy among India’s 400,000,- 
000 people favors the use of mo- 
tion pictures above all other me- 
diums as a means of educating the 
masses. Newspapers are of little 
use to those who cannot read, and 
their twelve more languages, 
and three hundred dialects, make 
radio a poor medium also. 

For these reasons, a large part 
of the industry’s output consists of 
educational films 


picture magnates. 


or 


which are pur- 


chased by the various provincial 
governments, and shown in the vil- 
lages throughout their territories. 
Through this type of visual educa- 
tion, they are able to give the na- 
tives an insight into higher stand- 
ards of sanitation and general living 
conditions. 


Marie McCall Joins Yorke 


+ A script writer, formerly of Para- 
mount Coast Studios, and over a 
period of the last two years at- 
tached to the office of the Surgeon 
General, U. S. Public Health Serv- 
ice, Marte McCatt, has joined the 
staff of Emerson Yorke Studio, 
New York. Her initial assignment 
will be research and script on a 
health and medical series of shorts 
which the Yorke Studio is cur- 
rently producing. 


Coast Guard's New Film 


+Five hundred prints of Story of A 
Transport, the U. S. Coast Guard's 
motion picture record of its task in 
moving thousands of troops to the 
battle zones, are being distributed 
by the Treasury Department as a 
feature of the Seventh War Loan 
drive. Copies of the film are being 
placed with l6mm. film libraries 
throughout the country and will be 
available for 
state. 

Filmed by Coast Guard photo- 
graphers, the two-reel picture re- 
cords the career of the 24,000-ton 
transport, Wakefield. It links the 
ship’s past as the peacetime luxury 
liner Manhattan with her grim, war 
service present. Flashbacks 
the liner cruising to world resorts 
with pleasure-seeking passengers. 
Then, converted to a troop carrier, 
she is depicted in her war role. 


showing in every 


show 








PROTECTION 
FOR MOVIE FILM 


against 
WEAR... 
WATER 
CLIMATE 
SCRATCHES 


OIL 


FINGER- /< 
MARKS | 


OF 


ASK YOUR DEALER 


130 W. 46th St. 
New York City 


TREATMENT 
LASTS 
THE LIFE 
THE 
FILM 





VAPORATE CO.,Inc. BELL & HOWELL CO. 


180! Larchmont, Chicago 
716 N. Labrea, Hollywood 


Gerber Products to 
Visual Training 

+ The Gerber Products 
Company of Fremont, 
Michigan, and Oakland, 
California, producers of 
Gerber’s Baby Foods, 
has retained Visual 
Training Corporation of 
Detroit as training and 
market development 
consultants. 
will 


Plans be 


pared for complete 


pre- 


training of the Gerber 





marketing organization, 





16MM & 35MM 


service. 


New Jersey, and Connecticut. 
sound-slide film service. 


203 E. 26th ST.. NEW YORK CITY 








motion picture projection 
Arrange club, 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
Continuous projection and 
Have largest local! list of the- 


atrical outlets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 


LEx. 2-678! 


the retail merchandising 
of baby foods, and con- 
sumer education. Visual 
Training is currently re- 
sponsible for the devel- 
opment of a number of 
train- 


Army and Navy 


ing programs. 
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AT THE NATION'S SERVICE: 


* WAR LOAN PICTURES 


All special Treasury films just released are now available 
without charge from Ideal offices throughout the nation! 


* G.I. FILMS for WAR PLANTS 


Army and Navy incentives films, for war plant showings, 
are another Ideal Pictures war service in many cities. 


* O.W.L. and C.1.A.A. FILMS 


All Americans should see these authentic war informa- 
tional films. Available throughout the nation from the 
Ideal Pictures distribution offices listed below. 


All Government Films Available at Minimum Service 
Fees ONLY, no rental charge. For projection service 
and films see the Ideal office nearest your town. 


IDEAL PICTURES 
CORPORATION 


BERTRAM WILLOUGHBY PICTURES, Inc., Suite 600, 1600 Broadway, N.Y.C. 
IDEAL PICTURES CORP., 28 E. 8th St., Chicago, Ill. 

IDEAL PICTURES CORP., 18 S. 3rd St., Memphis, Tenn. 

IDEAL PICTURES CORP., 2408 W. 7th St., Los Angeles, Calif. 

IDEAL PICTURES CORP., 1739 Oneida St., Denver, Colo. 
STEVENS-IDEAL PICTURES, 89 Cone 5St., N.W., Atlanta, Ga. 
NATIONAL-IDEAL PICTURES, 2024 Main St., Dallas, Texas. 

IDEAL PICTURES CORP., 915 S.W. 10th Ave., Portland, Oregon. 
IDEAL-SOUTHERN PICTURES CO., 9536 N.E. Second Ave., Miami, Fla. 
IDEAL PICTURES, 210 E. Franklin Street, Richmond, Va. 

IDEAL PICTURES, Rm. 1, 926 McGee St., Kansas City, Mo. 
IDEAL-SOUTHERN PICTURES CO., 336 Barrone St., New Orleans, La. 


ADDRESS YOUR 
ORDERS TO OUR 
NEAREST OFFICE 














Gis tell the whole story . 
entation, instructions, educational, or a good-will builder 
for your product. 

FILMCRAFT is proficient in the making of special films 
that tell your story, easily and quickly. Let us know your 


. whether it’s a sales pres- 


problem our experienced staff offers 
time-proven advice, with no obligation on 
your part. 


ah 


jie 
X 


FILMCRAFT 


201 W. JACKSON BLVD. e« CHICAGO 6, ILL. 


Division of SOUNDIES DISTRIBUTING CORP. OF AMERICA, INC. 
Eastern Office: 2826 Decatur Ave., Bronx, N. Y. — FOrdham 7-9300 
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The Business Screen “Article of the Month” 


The UAW-CIO Pioneers Use 


of Films Among Labor Unions 


pean THE MOST SIGNIFICANT recent de- 


velopment in the history of educational 
films in these United States is the increasing use 
to which they are being put by labor unions. 
Leading role in this development is being taken 
by the United Automobile, Aircraft, and Agri- 
cultural Implement Workers of America (UAW- 
CIO). whose 


largest and most aggressive union in the Western 


.250,000 members make up the 


Hemisphere. 

The long-time interest of the UAW-CIO in the 
use of films helps account for the fact that it 
now has the best-stocked film library of any 
union in the country, and that it makes more 


extensive use of films than any other union. 


Own 175 Sounpd Projectors Now 


A total of 175 projectors, owned by various 
local unions, are available for the showing of 
16 mm. films. These locals may make their se- 
lections from the 450 prints that make up the 
UAW-CIO film library. Some of these are U. S. 
Army and Navy. Office of War Information. 
British Information Service. and Coordinator of 
Inter-American Affairs films, but the UAW-CIO 
itself owns 210 of them. 

These films don’t just stand in the library to 
gather dust. No less than 375 local unions use 
them regularly for meetings or special occa- 
sions, and during the year 1944, a total of five 


and a half million persons saw films presented 


under UAW-CIO auspices. 


RENDER A CoMMUNITY-WIDE SERVICE 


Not all of these five and a half millions were. 
of course, UAW-CIO members. The Union makes 
a special point of making its films available for 
use by community groups. So far, its films have 
been used by the Detroit Fire Department, Jew- 
ish Community Center, Office of Civilian De- 
fense, Consumers’ Union, Police Safety Depart- 
ment, House of Correction, and all sorts of 
church, women’s and youth groups. At the sum- 
mer showings of UAW-CIO films at outdoor 
theatres and in parks, thousands of people who 
have no direct connection with the union are in 
the audience. 

This emphasis on community problems is no 
new thing to the Union. In recent months, with 
growing housing shortages making life for the 
Negro population of Detroit particularly diff- 
cult and with bitter memories of the 1943 riots 
still lingering, UAW-CIO showings of The 
Negro Soldier and other films had a perceptible 
effect on raising the morale of the Negro people. 
(One of the two full-time projectionists em- 
ployed by the union, incidentally, is a Negro.) 
In these showings, the Union did not make the 
mistake that characterized the distribution of the 
film in so many other cities. The Negro Soldier 
was not shown only to Negro audiences. It was 
decided as a matter of policy that it should be 
shown as all other union films are shown with- 


out regard to color. 


ACTIVE ON THE War Loan Drives 


The Film Department pays particular atten- 
tion to such things as the war loan drives. For 
the Sixth War Loan, it showed films to. more 
than 380,000 UAW-CIO members and their 
families, far exceeding its quota. 

The interest of the UAW-CIO in films is not 
confined. however, to their distribution. It ex- 
tends even to their production. 

By action of the International Executive 
Board. the Film Department, which is part of 
the LAW-CIO Education Department under the 
leadership of R. J. Thomas, was authorized dur- 





The National Film Board’s 
Trade Union Cireuits 


® Canada’s leadership in the field of visuals, 
particularly in the field of public information, 
is the result of Dominion-wide program of the 
National Film Board under John Grierson. 

Typical of the thoroughness with which the 
Board has made this medium available to defi- 
nite interest groups on their own basis are the 
Trade Union Circuits. Expanding from free film 
showings put on Board projectionists, this cir- 
cuit provided 400 shows per month during the 
winter of 1944 with a monthly audience of 
50,000. Gordon Adamson of the National Film 
Board directs this activity. 

Carrying this a step farther, plans were made 
to assist unions in training educational directors 
and discussion leaders by the Workers’ Educa- 
tional Association of Canada. Not entertain- 
ment but real education is the common national 


goal. OHC 





ing the summer of 1944 to make a movie dealing 
with the presidential election of 1944. The film. 
Hell Bent for Election, an animated technicolor 
cartoon, was shown to 4 million CIO members 
and community organizations. High point of the 
union's distribution of the film came when Tony 
Marinovich, head of the Film Department, pro- 
jected it at night against the wall of the huge 
General Motors Building in Detroit. 


NATIONAL RESOLUTION RECOGNIZES VISUALS 


That the union’s interest in producing films is 
no flash-in-the-pan idea can be seen from the 
report of the Education Committee to the Ninth 
Annual Convention of the UAW-CIO in Sep- 
tember, 1944. The Committee unanimously rec- 
ommended—and the more than 1,000 delegates 
unanimously passed—a resolution calling upon 
the union “to use to the fullest degree all of the 
latest visual techniques now available and to 
make available to the local unions the informa- 
tion about the use of visual techniques so that 
local union committees can carry their program 
out to a greater degree. Included in the visual 
techniques shall be the use of film strips, charts, 


posters, cartoons, where possible, paintings, and 
the development of a full scale program of labor 
dramatics.” 

The International Union has already acted on 
that recommendation. Technicolor film strips on 
collective bargaining have already been pro- 
duced. and are now being distributed to the 
local unions. 


APPROPRIATE $50.000 ror PRODUCTION 


The Convention passed another resolution ap- 
propriating $50,000 for the purpose of making 
films during 1945. It was stipulated that these 
films “shall be prepared by recognized experts 
in the field, using the latest methods and tech- 
niques so that our films will be on a par with 
commercial films.” Furthermore, it was required 
that “at least one film be made dealing with the 
problem of discrimination and that one film be 
made dealing with the history of our union.” 

Rank-and-file members of the union are be- 
coming increasingly aware of the importance of 
films in union education. One entire panel of the 
the First Annual Education Conference of the 
UAW-CIO Education Department, held in Chi- 
cago last February, was devoted to the subject: 
and the delegates covered it like a blanket. Dis- 
cussion ranged all the way from suggestions for 
training projectionists to methods of combating 
anti-labor productions. 

Many of the union’s plans for movie produc- 
tion are, of course, for the future. For the pres- 
ent, its major activities consist of distributing 
films made by other organizations. Of these, 
films dealing with war are by far the most popu- 
lar. That they have had a tremendous effect in 
maintaining the worker morale that has resulted 
in miracles of war production can hardly be 
doubted. That is the sentiment of UAW-CIO 
officials directing this union’s nationwide and 
expanding visual program. 


* * * 
In Next Month’s Issue 


*% A Report on the Training Film Program of 
the United States Navy will fill these pages and 
more in the next issue of Business SCREEN. Be- 
ginning with a foreword by Admiral Ramsey, 
Chief of the Bureau of Aeronautics, the pages 
of this issue will contain the most complete 
study yet issued on a single wartime training 
activity of the armed forces. 

We are just beginning to get the whole story 
of this greg visual activity. Its telling will bring 
fact and light into our world of education. 


* * * 


*% Advance orders for the Navy issue are piling 
up. Restricted supply makes it imperative that 
our active workers in the field of visuals who 
want additional copies of this important issue 
for their associates and clients send us their re- 
quests now! The same limitations apply to our 
advertising pages. Write for full details now if 
you want to be represented in the pages of this 
great special issue. 
* * * 

*% And now we come to the important business 
of the month and the next two months to follow! 
The Seventh War Loan Drive is your big job 
and mine from May Mth to July 7th. Let’s help 
get every available 16mm sound projector out 
working during the Seventh. —OHC 








Yes, all the drama and real life value of this 
down-to-earth radio station have been caught 
and deftly wrought into a most unusual indus- 
trial motion picture. It tells the story with sure. 
bold strokes—of the way people—real people 
—and their lives are influenced by WNAX— 
and subtly relieves the “commercial” treatment 
with well integrated snatches of WNAX radio 
programs. An interesting picture—one whose 
treatment will be of interest to you. Won't you 
let us screen it for you? 


Other organizations who are telling 
their stories in motion pictures 
made by Ray-Bell Films, Inc. 


Brown & Bigelow ... Parfait Sales . . . Quality Tool & Die 
Company ... Quincy Compressor Company . . . Schulze and 
Burch Biscuit Company .. . State of South Dakota .. . 
U. S. Treasury Department ... The Kenny Institute . . . 
U. S. Office of Education . . . The United States Navy. 


RAY-BELL FILMS, INC. 
2269 Ford Parkway St. Paul 1, Minn. 








WNAX TOWER 


927 feet tall. Weight 300 tons. 
Six guy lines support the tower. 
Dedicated to the typical Mid- 
west Farmer. Sioux City 
Yankton, South Dakota. 








From the inside of a 





ta me 










7 
A 





PURINA MILLS 














Pnesenta Photographed in all the vividness of biological color we see 
| the world’s first motion picture of the processes of lactation 
| CS, how milk is made by the living cow as seen from within. 
Th The Ralston Purina Company has made one more great con- 


tribution to scientific means of increasing food production in 





wartime, 
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In helping. The Jam Handy Organization has contributed one 


X Med 


tds ial more first in the technical advancement of cinematography. 


Serta JAM HAND 
en | “ Ww ck Pictures to a purpose are made by 
7. - 











< 


INS + EDUCATIONAL SOUND PICTURES *GRAINING ASSISTANCE .* SLIDE FILMS 
eae: Ss me , iz . ‘ Ms gi Mey. d “ Me ive Tony - ue 2 ? ®. ; . 
DETROIT 11 “DAYTON 2 CHICAGO.1 . |. LOS;ANGELES 28 | 

- 2900 E.Grand Blvd. 310 Talbot Building © 230 N. Michigan Blvd, 7046 Hollywood Blvd. 
'» MAdison 2450 ay ADams 6289 ST Ate 6758 = - HEmpstead 5809 


Ee Eaton a. | seer < ~~ een eC Hie rer FO See 


